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Abstract: Since the beginning of the past decade, organic agriculture has gained huge importance in 
the world. The increasing domestic market demand in  developed countries such as the USA, 
Canada, Austria, Japan, EU and the export potential in developing countries have stimulated organic 
agriculture.  

Currently, organic products are produced in more than 130 countries around the world. There is a 
large number of organic products composed of plant and animal product as well as several proc-
essed food and juices. Trade capacity of organic processed food is gradually expanding.  

The share of the organic food market compared with the conventional food market is small in all 
countries. However, the market size and share of organic products varies from country to country.  

Turkey is considered as one of the important countries in the world in terms of organic production.  

In this paper, the developments of the organic market, and foreign trade and regulations of Turkey 
and EU are examined.  

ȱ

1. Introduction 

Afterȱ theȱ greenȱ revolution,ȱ conventionalȱ agricultureȱ hasȱ beenȱ appliedȱ veryȱ densely.ȱ Theȱ inȬ
creaseȱ inȱ ȱ theȱ ȱuseȱofȱchemicalȱpesticides,ȱ fertilisersȱandȱusageȱofȱhybridȱseedȱ isȱanȱ importantȱ
problemȱforȱtheȱconservationȱofȱȱtheȱenvironmentȱandȱecologicalȱdiversity.ȱOneȱofȱtheȱdirectȱefȬ
fectsȱofȱconventionalȱagricultureȱwasȱtheȱdamageȱtoȱtheȱearthȱandȱtoȱpeoples�ȱhealth.ȱ

Organicȱagricultureȱcanȱbeȱviewedȱasȱaȱmeansȱofȱfriendlyȱmethodsȱofȱproduction.ȱThisȱformaȬ
tionȱaimsȱtoȱproduceȱhealthyȱfoodsȱforȱconsumersȱusingȱenvironmentȱprotectiveȱtechniques.ȱForȱ
thisȱ reason,ȱ theȱorganicȱmovementȱ isȱgoingȱagainstȱ industrialisationȱ activities.ȱMoreover,ȱ theȱ
demandȱforȱhealthyȱfoodȱisȱincreasing.ȱȱȱȱȱ

2. Organic Worldwide Development 

Productionȱofȱorganicȱproductsȱbeganȱinȱtheȱ1930sȱaccordingȱtoȱgeneralȱapplicationsȱthatȱwereȱ
previouslyȱmaintained.ȱ

Theȱ increaseȱ inȱdomesticȱmarketȱdemandȱ inȱdevelopedȱ countriesȱ suchȱ asȱ theȱUSA,ȱCanada,ȱ
Austria,ȱ Japan,ȱEUȱandȱ theȱexportȱpotentialȱofȱdevelopingȱcountriesȱhaveȱstimulatedȱ ȱorganicȱ
agriculture.ȱDevelopingȱcountriesȱareȱmakingȱanȱeffortȱ toȱ increaseȱproductionȱandȱofferȱ itȱ forȱ
exporting.ȱDevelopedȱcountriesȱareȱwillingȱtoȱimportȱandȱtoȱmeetȱtheȱdomesticȱmarketȱbyȱtheirȱ
domesticȱ productions.ȱ Thusȱ developingȱ countriesȱ areȱ competingȱ asȱ exportȱ nationsȱ ȱ andȱ
developedȱ countriesȱ areȱmainlyȱ theȱ targetȱ ȱmarkets.ȱ Inȱ fact,ȱ Turkeyȱ alsoȱ doesȱmostȱ ofȱ itsȱ
exportingȱtoȱtheȱEUȱandȱtheȱUSA,ȱandȱisȱcompetingȱwithȱotherȱdevelopingȱcountries.ȱ
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Manyȱmarketingȱstudiesȱrelatedȱtoȱorganicȱagricultureȱhaveȱbeenȱconducted.ȱOneȱofȱthemȱwasȱ
byȱTheȱInternationalȱTradeȱCentre.ȱ

Worldȱorganicȱresearchȱresultsȱshowedȱthat:ȱ

Üȱ Marketȱdemandȱofȱorganicȱproductsȱȱisȱincreasing;ȱ

Üȱ Insufficientȱsupplyȱisȱaȱseriousȱproblem,ȱandȱȱ

Üȱ Theȱroleȱofȱtradeȱinȱdevelopingȱcountriesȱisȱcontinuouslyȱincreasing.ȱ

Nowadays,ȱorganicȱproductsȱareȱproducedȱatȱ commercialȱqualityȱ inȱmoreȱ thanȱ130ȱ countriesȱ
aroundȱ theȱworld.ȱAtȱ leastȱ90ȱofȱ themȱareȱdevelopingȱcountriesȱandȱsomeȱareȱ locatedȱ inȱAsiaȱ
andȱAfrica.ȱOrganicȱproductȱcertificationȱactivitiesȱareȱappliedȱbyȱEuropeanȱagenciesȱasȱdeterȬ
minedȱinȱECȬReg.2092/91.ȱItȱmustȱbeȱadaptedȱtoȱcommonȱstandardsȱandȱcertificatesȱotherwise;ȱ
circulationȱpermissionȱisȱnotȱgivenȱinȱtheȱEU.ȱForȱdevelopingȱcountries,ȱthereȱareȱspecialȱrulesȱ
withinȱECȬReg.2092/91ȱ(No:11).ȱ

Organicȱproductsȱareȱclassifiedȱinȱfiveȱgroups.ȱȱTheseȱareȱplantȱproducts,ȱprocessedȱfoodȱprodȬ
ucts,ȱ livestockȱproductsȱandȱbeverages.ȱThereȱ isȱaȱ largeȱnumberȱofȱorganicȱproductsȱandȱ theyȱ
areȱȱcomposedȱofȱplantȱandȱanimalȱproductsȱwithȱseveralȱprocessedȱfoodȱandȱ juices.ȱTradeȱcaȬ
pacityȱofȱprocessedȱfoodȱisȱgraduallyȱexpanding.ȱȱ

3. Organic Agriculture in the European Union 

DevelopmentȱinȱtheȱnumbersȱofȱorganicȱagriculturalȱlandȱandȱorganicȱfarmersȱinȱtheȱEUȱisȱdeȬ
pictedȱ inȱTableȬ1.ȱBetweenȱ 1985Ȭ90ȱ organicȱ agriculturalȱ landȱhasȱ increasedȱnearlyȱ threeȬfold.ȱȱ
Betweenȱ 1990Ȭ2000ȱ landȱ allocatedȱ toȱ organicȱ agricultureȱ hasȱ increasedȱ byȱ approximatelyȱ 14ȱ
times.ȱWhenȱweȱ lookȱ atȱ theȱ riseȱ levelsȱ accordingȱ toȱ theȱpreviousȱ yearȱ (exceptȱ theȱ yearȱ 2000ȱȱ
values)ȱfromȱtheȱyearȱ1995ȱtoȱ1999ȱitȱcanȱbeȱseenȱthatȱtheȱvaluesȱkeptȱ ȱ increasing.ȱTheȱratioȱofȱ
totalȱorganicȱagriculturalȱlandȱinȱtheȱtotalȱagriculturalȱareaȱinȱtheȱEUȱisȱaboutȱ2.3%.ȱOnȱtheȱotherȱ
hand,ȱthereȱisȱcurrentlyȱ128ȱ692ȱ000ȱhaȱofȱorganicȱland.ȱAverageȱorganicȱfarmȱsizeȱwasȱ28,4ȱhaȱinȱ
2000.ȱ

 

 Total Organic Farm Land and  The Number of Farms 

Years 
Organic Land  

(HA) 
The Numbers of Farms 

1985 94 430 6 318 

1990 290 905 14  824 

1995 1 407 850 59 752 

1996 1 756 670 74 489 

1997 2 301 943 94 113 

1998 2 822 776 116 285 

1999 3 489 128 132 179 

2000 3 944 953 138 919 

  Source: http://www.organic.aber.ac.uk/stats.shtml 
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4. Organic Market Structure 

Theȱorganicȱ foodȱmarketȱhasȱaȱ smallȱ shareȱofȱ theȱgeneralȱ foodȱmarketȱ inȱallȱ countries.ȱWithȱ
smallȱquantitiesȱproducedȱandȱdistributed,ȱitȱbecomesȱcrucialȱthatȱproducersȱhaveȱchannelsȱthatȱ
accommodateȱtheȱconsumersȱwhoȱareȱmostȱinterestedȱinȱtheȱproducts.ȱ

Theȱstructureȱofȱtheȱorganicȱproductȱmarketȱhasȱgotȱthreeȱmarketingȱchannels.ȱTheseȱare:ȱ

Ü DirectȱSales; 

Ü SpecialisedȱShopsȱ(Germany,ȱNetherlands),ȱandȱ

Ü ConventionalȱSupermarkets 

 Sales Channels and  Market Shares of Organic Food Products in EU (%) 

Countries Retail Shops Specialised Shops Direct   Sales 

Sweden 90 5 5 

Denmark 70 15 15 

United King. 65 17,5 17,5 

Switzerland 60 30 10 

France 40 30 30 

Germany 25 45 20 

Netherlands 20 75 5 

Source: http://www.igeme.org.tr/TUR/foyler/tarim/frame.htm 

Inȱ theȱpast,ȱorganicȱproducersȱ soldȱ theirȱgoodsȱdirectlyȱ toȱ consumersȱorȱ throughȱ specialisedȱ
shops.ȱThisȱprovidedȱaȱseparateȱmarketȱfromȱconventionallyȱgrownȱproducts.ȱSpecialisedȱshopsȱ
haveȱgainedȱprominenceȱinȱsalesȱchannelsȱasȱwellȱasȱsupermarkets.ȱȱ

Directȱ salesȱ fromȱ farmersȱ toȱconsumersȱbecameȱaȱveryȱ importantȱoption,ȱ inȱ theȱ formȱofȱ farmȱ
shops,ȱparticipationȱ inȱweeklyȱmarketsȱorȱconsumerȱsubscriptions,ȱwithȱoneȱorȱaȱ fewȱ farmersȱ
deliveringȱvegetablesȱandȱfruitsȱtoȱconsumersȱonȱaȱregularȱbasis.ȱ

Organicȱfoodȱproductsȱwereȱsoldȱtoȱspecialisedȱshopsȱasȱthey,ȱinȱgeneralȱhostedȱtoȱtargetȱconȬ
sumersȱ interestedȱ inȱnonȱconventionalȱproducts.ȱTheseȱshopsȱwereȱwholeȱ foodȱorȱhealthȬfoodȱ
shops;ȱ Salesȱ toȱ conventional,ȱ specialisedȱ shopsȱ broughtȱ aboutȱ anȱ interestȱ inȱofferingȱ organicȱ
productsȱalongȱwithȱotherȱtypesȱofȱspecialisedȱproductsȱsuchȱasȱorganicȱbreadȱtoȱaȱbakerȱshopȱ
sellingȱseveralȱtypesȱofȱspecialȱbreadȱ(Michelsen,ȱ1999ȱ).ȱ

Organicȱ foodȱ isȱmoreȱ expensiveȱ thanȱ conventionalȱproduction,ȱbutȱ thatȱ isȱnotȱmainlyȱdueȱ toȱ
promotionȱefforts.ȱFunctionȱofȱpromotionȱplaysȱanȱ importantȱroleȱ inȱtheȱmarketingȱofȱorganicȱ
food.ȱWeȱcanȱuseȱpromotionȱactivitiesȱforȱorganicȱproductsȱwithȱaȱcertificationȱlabelȱsoȱthatȱtheȱ
consumerȱcanȱknowȱwhetherȱaȱfoodȱ isȱorganicȱorȱnot.ȱDueȱtoȱglobalȱchanges,ȱmediaȱ isȱanȱ imȬ
portantȱcommunicationȱtoolȱthatȱcanȱbeȱusedȱforȱpromotingȱorganicȱfoods.ȱȱ

5. Development in Turkey 

Turkeyȱhasȱbeenȱproducingȱorganicȱproductsȱsinceȱtheȱmidȱ1980s.ȱItȱisȱoneȱofȱtheȱmostȱsuitableȱ
countriesȱinȱtheȱworldȱforȱorganicȱcultivationȱasȱaȱresultȱofȱtheȱgreatȱdiversityȱofȱecological,ȱcliȬ
maticȱandȱsoilȱconditions.ȱ
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Dueȱ toȱ changesȱ inȱ consumptionȱ behaviourȱ andȱ theȱ demandȱ ofȱ importerȱ countries,ȱ organicȱ
farmingȱhasȱ startedȱ toȱgrowȱ andȱdevelopȱ inȱTurkey.ȱThatȱ isȱwhy,ȱ statisticalȱ infrastructureȱ isȱ
nearlyȱformedȱandȱtheȱinstitutionȱstructureȱisȱnew.ȱ

Turkeyȱpassedȱtheȱfirstȱnationalȱregulationȱonȱproductionȱandȱprocessingȱonȱtheȱmarketingȱofȱ
organicȱitemsȱonȱDecemberȱ18,ȱ1994.ȱCurrently,ȱthereȱisȱaȱdraftȱlawȱinȱcirculationȱtoȱslightlyȱalterȱ
theȱexistingȱ regulation.ȱTheȱ firstȱ regulationȱwasȱbasedȱuponȱ theȱEuropeanȱUnion�sȱ regulationȱ
numberȱ2092/91,ȱandȱtheȱnewȱdraftȱlawȱattemptsȱtoȱincorporateȱallȱsubsequentȱEUȱRegulationsȱ
forȱorganicȱagriculture.ȱTheȱMinistryȱofȱAgriculturalȱandȱRuralȱAffairsȱȱ(MARA)ȱwasȱgivenȱtheȱ
authorityȱ toȱoverseeȱ theȱoriginalȱ regulation.ȱToȱdoȱ so,ȱMARAȱ establishedȱ twoȱ committeesȱ toȱ
provideȱguidanceȱandȱsupportȱtheȱorganicȱsector:ȱTheȱNationalȱSteeringȱCommitteeȱofȱOrganicȱ
Agriculture,ȱwhichȱoverlooksȱpolicyȱformulationȱresponsibilities,ȱandȱtheȱCommitteeȱofȱOrganicȱ
Agriculture,ȱwhichȱhasȱoperationalȱresponsibilitiesȱ(USDA,ȱTurkeyȱReportȬ2001).ȱ
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CO.       
  

  

CONTROL  AND   
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FARMER       
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ETO       
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 Foundation Organisations in Organic Agricultural Activities In Turkey  

Source: Sayõn, 2002 

CurrentlyȱthereȱareȱeightȱcompaniesȱȱwhichȱapplyȱcertificationȱinȱTurkey.ȱMostȱofȱthemȱareȱesȬ
tablishedȱinȱIzmir,ȱtheȱcentreȱofȱtheȱorganicȱindustry.ȱTheȱotherȱfoundationsȱareȱtheȱEcologicalȱ
AgricultureȱOrganisationȱ (ETO),ȱ theȱAegeanȱExporterȱUnionȱ (IBGS),ȱ theȱCoȬordinatorȱUnion,ȱ
MARAȱandȱtheȱAuthorisedȱFoundation.ȱ

Theȱdomesticȱmarketȱ isȱaȱnewlyȱdevelopingȱone.ȱTheȱgreatȱmajorityȱofȱorganicȱproductionȱ isȱ
plantȱ productionȱ Becauseȱ ofȱ insufficientȱ standards,ȱ livestockȱ productionȱ isȱ notȱ enough.ȱ Theȱ
typeȱofȱproductionȱisȱusuallyȱcontractȬbasedȱgrowing,ȱandȱitȱisȱfairlyȱwideȱspread.ȱ

Generally,ȱ organicȱproductionȱwithȱ certificateȱ isȱ exportedȱ toȱ foreignȱ countries.ȱAmongȱ theseȱ
countriesȱareȱEUȱcountries;ȱAustralia,ȱUnitedȱStatesȱofȱAmericaȱandȱtheȱothers.ȱ
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6. Statistics of Production 

StatisticalȱdataȱareȱcollectedȱfromȱcertificationȱcompaniesȱbyȱMARA.ȱTheȱareaȱunderȱcultivationȱ
isȱshownȱinȱTableȬ3ȱandȱisȱaboutȱ44ȱ553ȱhectaresȱandȱtheȱnumberȱofȱorganicȱproductsȱwasȱ91ȱinȱ
1999.ȱTheȱleadershipȱproductsȱareȱraisins,ȱfigsȱandȱapricotsȱinȱtheȱdriedȱfruitsȱandȱnutsȱcategory.ȱ
Theȱareaȱoccupiedȱ forȱ theȱ leadingȱproductsȱwasȱ22ȱ772ȱhaȱandȱoutȱofȱwhichȱ99ȱ773ȱ tonsȱwasȱ
produced.ȱ

 Organic Products Grown In Turkey 

Products The Numbers of Farms Area (Ha) Production (Ton) 

Dried Fruits & Nuts  7 364 22 772 99 733 

Fresh Fruits 829 1 971 8 132 

Vegetables 77 363 2 730 

Field Crops 1 238 10 718 33 331 

Berries 957 586 2 468 

Medicinal & Aromatic Plants 421 4 137 3 209 

Others 1 549 4 005 10 636 

TOTAL 12 435 44 553 160 239 

Source: USDA, Turkey Report, 2001 

7. Market Structure in Turkey 

Althoughȱdevelopmentȱofȱorganicȱagricultureȱ inȱTurkeyȱ isȱ fairlyȱ rapid,ȱmarketȱsharesȱ remainȱ
quiteȱsmall.ȱTheȱtotalȱfoodȱmarketȱisȱ$ȱ23ȱbillionȱbutȱtheȱorganicȱfoodȱmarketȱmakesȱupȱonlyȱ$ȱ3Ȭ5ȱ
million.ȱOrganicȱproductsȱareȱgenerallyȱexportȱbutȱdomesticȱconsumptionȱ isȱveryȱ low.ȱTheȱdeȬ
creaseȱ inȱ incomeȱhasȱaffectedȱconsumption.ȱAlso,ȱ theȱgreatȱmajorityȱofȱTurkishȱconsumersȱreȬ
mainȱpriceȱsensitive.ȱȱ

Theȱresultsȱofȱvariousȱstudiesȱhaveȱgenerallyȱshownȱthatȱhigherȱ incomeȱhouseholdsȱpreferȱorȬ
ganicȱproducts.ȱTheseȱ consumersȱ constituteȱ 15ȱ%ȱ ofȱ theȱpopulation,ȱ someȱ 10ȱmillionȱpeopleȱ
withȱ50ȱ%ȱofȱtotalȱincome,ȱandȱwhoȱareȱconcernedȱwithȱhealth.ȱAnotherȱgroupȱknowȱtheȱbeneȬ
fitsȱofȱorganicallyȱproducedȱproducts.ȱȱ

Organicȱproductsȱareȱgenerallyȱbroughtȱfromȱtheȱgrowerȱtoȱtheȱconsumerȱinȱtwoȱways.ȱEitherȱ
theȱgrowerȱbringsȱitȱdirectlyȱtoȱtheȱconsumerȱinȱtheȱdomesticȱmarketȱwhichȱcouldȱbeȱtheȱsalesȱ
placeȱonȱproductionȱlandȱorȱinȱaȱweeklyȱmarket.ȱTheȱotherȱmethodȱisȱoneȱwhereȱproductsȱareȱ
broughtȱtoȱtheȱconsumerȱafterȱseveralȱstages.ȱThisȱisȱdoneȱindirectlyȱthroughȱtheȱsellingȱmethodȱ
ofȱgrowersȱtoȱsupermarketsȱorȱfoodȱindustryȱcompanies.ȱForȱthatȱreason,ȱpreferenceȱisȱgivenȱtoȱ
supermarketsȱ orȱ toȱ theȱ channelȱ thatȱ isȱ aȱ contractȬbasedȱ exporterȱ union.ȱGenerally,ȱ inȱ recentȱ
yearsȱproductsȱhaveȱbeenȱdistributedȱtoȱspecialisedȱmarkets.ȱ

Inȱ indirectȱsalesȱchannel,ȱorganicȱproductsȱmustȱhaveȱaȱcertificateȱotherwiseȱorganicȱproductsȱ
areȱnotȱallowedȱtoȱbeȱexportedȱtoȱforeignȱcountries.ȱ

Theȱotherȱgroupȱhasȱanȱ importantȱ roleȱ inȱ theȱmarketingȱofȱorganicȱproductsȱ isȱ foodȱ industryȱ
foundations.ȱTheyȱusuallyȱsupportȱinputsȱfromȱfarmersȱorȱexporterȱcompanies.ȱȱ
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8. Agriculture Policy and Organic Farming 

Inȱrecentȱyearsȱconventionalȱagricultureȱhasȱbeenȱsupportedȱinȱvariousȱwaysȱbyȱgovernment.ȱInȱ
2001,ȱTurkeyȱcompletedȱitsȱNationalȱProgram.ȱInȱthisȱprogram,ȱagricultureȱhasȱgreatȱimportanceȱ
andȱtheȱprogramȱanticipatesȱfundamentalȱchanges.ȱItsȱmainȱobjectiveȱ isȱdevelopmentsȱofȱagriȬ
cultureȱandȱtheȱwelfareȱofȱtheȱfarmers.ȱȱ

Asȱdiscussedȱbefore,ȱMARAȱestablishedȱ twoȱ committeesȱ toȱprovideȱguidanceȱandȱ supportȱ toȱ
theȱorganicȱ sector.ȱTheȱNationalȱSteeringȱCommitteeȱ takesȱ inȱ activitiesȱ inȱ theȱ informationȱofȱ
policyȱonȱorganicȱagricultureȱandȱtheȱobservationȱofȱproductionȱqualityȱandȱcertification.ȱȱ

Turkeyȱ isȱ inȱanȱadaptationȱperiodȱ forȱ joiningȱEUȱCAPȱ reform,ȱEnvironmentalȱPolicy.ȱSo,ȱ theȱ
Turkishȱagriculturalȱpolicyȱisȱunderȱspeculation.ȱȱ

Oneȱofȱ theȱmostȱ importantȱproblemsȱ inȱ theȱagriculturalȱsectorȱ isȱ insufficientȱproductionȱdata.ȱ
Withȱorganicȱcultivation,ȱitȱwillȱbeȱpossibleȱtoȱgetȱdataȱonȱproductionȱandȱtheȱfarmȱbecause,ȱorȬ
ganicȱproductionȱ forcesȱ farmersȱ toȱ registerȱwithinȱ theȱ certificationȱ applicationȱ conductedȱ byȱ
certificationȱcompanies.ȱTheȱproductionȱcontrolȱprocessȱ isȱessentialȱ inȱallȱstagesȱofȱproductionȱ
fromȱsowingȱseedȱtoȱreachingȱtheȱconsumer.ȱȱ

Accordingȱ toȱ theȱEU,ȱ theȱ otherȱproblemȱ isȱ insufficientȱ farmerȱ organizationsȱ Farmersȱ shouldȱ
corporateȱeachȱotherȱinȱlegalȱandȱregionalȱinstitutionalȱdepartments.ȱNotȱonlyȱshouldȱtheȱproȬ
ducerȱbeȱconsciousȱbutȱtheȱconsumerȱmustȱalsoȱbeȱtrainedȱtoȱhaveȱorganicȱproductȱconsciousȬ
ness.ȱForȱthatȱreason,ȱapplicationsȱofȱextensionȱprogramsȱandȱtheirȱestablishmentȱshouldȱbeȱenȬ
couraged.ȱȱȱȱȱȱȱ

AsȱtheȱproductionȱofȱorganicȱproductsȱisȱincreasingȱthereȱshouldȱbeȱanȱenlargementȱinȱmarketȬ
ingȱchannels,ȱanȱincreaseȱinȱstudiesȱsupportingȱmarketingȱandȱanȱestablishmentȱofȱaȱnewȱmarȬ
ketȱsuitableȱforȱexportingȱandȱtransferringȱnewȱtechnologies.ȱȱ
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