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ȱ

Abstract: Just as was experienced by the rest of Europe, Spanish organic agricultural output experi-
enced a remarkable growth during the decade of the 90s. Nevertheless, this important advance con-
trasts with the data referring to internal consumption, with exports being the main destination for 
most of this food supply. At the beginning of the 21st  Century, the continuity of this situation could 
mean an important restriction in the development of a sector that currently enjoys considerable ad-
ministrative support, both at the Spanish and European level, and which has been consolidated as 
one of the most important instruments within the agrarian and rural development policies. This 
study aims to carry out a strategic analysis of the current situation in Spain with regard to the supply 
and demand for this kind of product. For this purpose, information from secondary or primary 
sources has been compiled in order to make a SWOT Analysis, which will enable the strengths, 
weaknesses, threats and opportunities arising from the supply and demand for this type of product 
to be identified and which could serve as a starting point for the devising of subsequent strategies to 
promote the development of the sector. 

ȱ

1. Introduction 

Organicȱ foodsȱ areȱ theȱ resultȱofȱ aȱproductionȱ systemȱbasedȱonȱ theȱuseȱofȱ techniquesȱ thatȱ areȱ
compatibleȱwithȱenvironmentalȱconservation;ȱtechniquesȱthatȱmaintainȱandȱincreaseȱsoilȱfertilȬ
ity,ȱbiologicalȱdiversityȱandȱpromoteȱtheȱhealthyȱuseȱofȱourȱnaturalȱresources,ȱexcludeȱtheȱuseȱofȱ
syntheticȱchemicalȱproductsȱandȱofferȱproductsȱthatȱpreserveȱtheirȱvitalȱqualitiesȱatȱallȱstagesȱofȱ
theȱproductionȱcycleȱ [1].ȱAlthoughȱorganicȱagricultureȱ reallyȱ tookȱoffȱ inȱ theȱ90s,ȱ theȱoriginȱofȱ
thisȱtecniqueȱdatesȱbackȱmanyȱyears,ȱtoȱtheȱbeginningȱofȱtheȱtwentiethȱcentury,ȱwhenȱthreeȱlinesȱ
ofȱthought1,ȱappearedȱinȱNorthernȱEurope,ȱallȱsharingȱaȱcommonȱidea:ȱtheȱvisionȱofȱagricultureȱ
asȱaȱtechniqueȱthatȱisȱcloselyȱlinkedȱtoȱtheȱenvironmentȱandȱrespectȱforȱtheȱexistingȱbalanceȱinȱ
naturalȱsurroundingsȱ[2].ȱ

However,ȱtheȱobjectivesȱofȱtheȱAgriculturalȱPolicyȱatȱthatȱtimeȱwereȱfarȱremovedȱfromȱtheȱaimsȱ
proposedȱ byȱ theseȱ techniquesȱ since,ȱ inȱ aȱ Europeȱ whereȱ basicȱ foodȱ productsȱ wereȱ scarce,ȱȱ
theȱnewȱCommonȱAgriculturalȱPolicyȱ(CAP)ȱfocusedȱonȱthreeȱbasicȱpointsȱ(TreatyȱofȱRome,ȱart.ȱ
39)ȱ[3]:ȱ

Üȱ IncreasingȱagriculturalȱproductivityȱwithȱaȱviewȱtoȱmakeȱtheȱmarketsȱselfȬsufficient.ȱ

Üȱ Guaranteeingȱtheȱruralȱpopulationȱaȱdignifiedȱstandardȱofȱliving.ȱ

Üȱ EnsuringȱtheȱselfȬsufficiencyȱofȱtheȱmarketsȱatȱaȱreasonableȱprice.ȱ

Thisȱfactȱmeantȱthatȱorganicȱagricultureȱremainedȱinȱtheȱbackgroundȱuntilȱpracticallyȱtheȱendȱofȱ
theȱ80s,ȱwhenȱaȱrealȱrevivalȱofȱtheseȱtechniquesȱtookȱplaceȱdueȱtoȱaȱgreaterȱawarenessȱofȱtheȱenȬ
vironmentȱandȱconsumers�ȱdemandsȱforȱsaferȱandȱhigherȱqualityȱfoodȱproductsȱ[4].ȱ

                                                
1 Biodynamic Agriculture, Organic Agriculture and Biological Agriculture. 
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Sinceȱthen,ȱtheȱsupplyȱandȱdemandȱforȱorganicȱfoodsȱhasȱfollowedȱaȱgrowingȱevolutionȱasȱtheȱ
productionȱandȱconsumpionȱfiguresȱgeneratedȱbyȱthisȱsectorȱdemonstrate.ȱNowadays,ȱaccordȬ
ingȱtoȱdataȱcorrespondingȱtoȱtheȱyearȱ2001,ȱmoreȱthanȱ35%ȱofȱfarmsȱinȱtheȱworldȱdedicatedȱtoȱ
thisȱ typeȱofȱpracticeȱareȱ toȱbeȱ foundȱ inȱtheȱEuropeanȱUnion,ȱcoveringȱanȱareaȱofȱ4,442,875ȱha,ȱ
oneȱ fifthȱofȱ theȱ landȱgivenȱoverȱ toȱorganicȱagricultureȱ inȱ theȱwholeȱworld2ȱ .ȱSpainȱ itselfȱ isȱ inȱ
eighthȱplaceȱ inȱtheȱ listȱofȱtheȱtopȱ10ȱcountriesȱ inȱtheȱworldȱthatȱhaveȱtheȱgreatestȱareaȱofȱ landȱ
givenȱoverȱtoȱorganicȱfarmingȱ[5].ȱ

However,ȱ inȱ spiteȱofȱ thisȱ fact,ȱ theȱbulkȱofȱSpanishȱproductionȱ isȱexported,ȱwithȱonlyȱaȱ smallȱ
proportionȱbeingȱabsorbedȱbyȱtheȱSpanishȱmarkets.ȱThisȱfactȱisȱparticularlyȱworryingȱatȱaȱtimeȱ
whenȱtheȱconsumer�sȱmarkedȱpreferenceȱforȱlocalȱproductsȱisȱbeginningȱtoȱbeȱdetectedȱ[6].ȱ

Currently,ȱorganicȱ foodȱproductionȱ formsȱpartȱofȱ theȱobjectivesȱ laidȱdownȱbyȱ theȱCouncilȱofȱ
Europeȱ inȱ Berlinȱ inȱ 1999ȱ andȱ ratifiedȱ atȱ theȱ Gothenburgȱ Summitȱ inȱ 2001,ȱwhichȱ centerȱ onȱ
achievingȱaȱ competitiveȱagriculturalȱ sector,ȱusingȱproductionȱ techniquesȱ compatibleȱwithȱ theȱ
environmentȱandȱwhichȱenableȱtheȱhighȱqualityȱproductsȱthatȱtheȱcustomerȱdemandsȱtoȱbeȱobȬ
tainedȱ[7].ȱȱ

Inȱthisȱstudy,ȱaȱstrategicalȱanalysisȱofȱtheȱofferȱandȱdemandȱsituationȱinȱSpainȱforȱorganicȱfarmȱ
productsȱwillȱbeȱcarriedȱout,ȱwithȱtheȱaimȱofȱdetectingȱtheȱthreats,ȱopportunities,ȱstrengthsȱandȱ
weaknesses,ȱwhichȱcanȱbeȱusedȱasȱaȱpointȱofȱreflectionȱwhenȱproposingȱfutureȱstrategies.ȱ

2. Methods 

SWOTȱAnalysisȱhasȱbeenȱchosenȱasȱtheȱinstrumentȱtoȱcarryȱoutȱtheȱstrategicalȱanalysisȱoutlinedȱ
inȱtheȱpreviousȱsection.ȱItȱisȱaȱsuitableȱmethodȱforȱcarryingȱoutȱaȱstudyȱofȱtheȱstrategicalȱsituaȬ
tionȱandȱ theȱpossibilitiesȱofȱaȱcompanyȱ[8]ȱorȱaȱsectorȱ [9],ȱwithȱregardȱ toȱ itsȱcompetitiveȱenviȬ
ronment.ȱThisȱmethodȱhasȱbeenȱwidelyȱusedȱbothȱ inȱ ruralȱdevelopmentȱ applicationsȱ [10],ȱ inȱ
businessesȱ[8]ȱorȱfarmsȱmanagementȱ[11],ȱandȱinȱtheȱanalysisȱofȱtheȱsituationȱpriorȱtoȱtheȱdesignȱ
ofȱmarketingȱstrategiesȱ[12][13].ȱManyȱapplicationsȱofȱthisȱmethodȱexistȱinȱtheȱfieldȱofȱfoodȱandȱ
agriculture,ȱ includingȱ theȱ oneȱ developedȱ byȱ theȱMinistryȱ ofȱAgricultureȱ inȱ drawingȱ upȱ theȱ
StrategicȱPlanȱforȱOrganicȱAgricultureȱinȱSpainȱ[14].ȱȱ

Basically,ȱ fourȱ factorsȱ willȱ beȱ identifiedȱ usingȱ SWOTȱ Analysis:ȱ Threats,ȱ Opportunities,ȱ
StrengthsȱandȱWeaknesses.ȱ

Opportunitiesȱandȱthreatsȱareȱtwoȱfactorsȱdeterminedȱbyȱtheȱofferȱandȱdemandȱenvironmentȱofȱ
organicȱproducts.ȱTheseȱfactorsȱareȱinterestingȱtoȱknowȱwithȱaȱviewȱtoȱtheirȱpossibleȱuseȱasȱanȱ
opportunityȱforȱdevelopmentȱandȱexpansion,ȱorȱresolvingȱpossibleȱlimitations.ȱ

Weaknessesȱandȱ strengthsȱareȱ theȱqualitiesȱofȱ theȱorganicȱproductsȱ themselves.ȱTheyȱwillȱactȱ
eitherȱasȱ restrictionsȱ thatȱmustȱbeȱovercome,ȱ sinceȱ theyȱ couldȱ limitȱ theȱdevelopmentȱofȱ theseȱ
products,ȱor,ȱonȱtheȱcontrary,ȱasȱfactorsȱtoȱbeȱmaintainedȱandȱpromoted,ȱsinceȱtheyȱwillȱfacilitateȱ
theirȱsurvivalȱandȱgrowth.ȱ

Theseȱfourȱfactorsȱhaveȱbeenȱ identifiedȱbasedȱonȱtheȱanalysisȱofȱ informationȱfromȱseveralȱsecȬ
ondaryȱsourcesȱ (existingȱbibliographies,ȱreportsȱ fromȱdifferentȱorganisations),ȱasȱwellȱasȱ fromȱ
primaryȱsourcesȱbasedȱonȱtheȱtreatmentȱofȱdataȱobtainedȱfromȱ130ȱsurveysȱcarriedȱoutȱthroughȬ
outȱtheȱyearȱ2003ȱinȱaȱmediumȬsizedȱcityȱ(León),ȱsituatedȱinȱtheȱnorthȱofȱSpain.ȱ

                                                
2 This means 3.24% of the Usable Agricultural Space (UAS) and 2.04% of the European farms. 
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3. Results and Discussion 

3.1 The offer of organic products in Spain 

3.1.1 Legislative situation 

AlthoughȱtheȱcurrentȱlegalȱframeworkȱthatȱregulatesȱthisȱtypeȱofȱproductionȱisȱbasedȱonȱReguȬ
lationȱ (EEC)ȱNºȱ2092/91ȱ [15]ȱandȱRegulationȱ (EC)ȱNºȱ1804/1999ȱ [16],ȱ legislativeȱprotectionȱ forȱ
thisȱtypeȱofȱproductionȱbeganȱinȱSpainȱinȱ1988,ȱwhenȱitȱwasȱgrantedȱasȱaȱgenericȱdesignationȱbyȱ
RoyalȱDecreeȱ 759/1988,ȱwithȱ theȱOrganicȱAgricultureȱGenericȱDesignationȱ Regulationȱ beingȱ
passedȱinȱ1989ȱ[17].ȱ

Subsequently,ȱ Royalȱ Decreeȱ 1852/1993,ȱ establishedȱ theȱ newȱ regulationȱ forȱ organicȱ farmingȱ
basedȱonȱRegulationȱ(EEC)ȱ2092/91,ȱatȱtheȱsameȱtimeȱasȱtheȱAutonomousȱCommunitiesȱbeganȱtoȱ
takeȱonȱ jurisdictionȱ inȱ thisȱmatter.ȱThisȱRoyalȱDecreeȱ createdȱ theȱRegulatingȱCommissionȱ forȱ
OrganicȱFarmingȱasȱanȱadvisoryȱbody,ȱwhichȱhasȱnowȱbecomeȱaȱforumȱinȱwhichȱtheȱsector,ȱconȬ
sumersȱandȱtheȱCentralȱandȱAutonomousȱgovernmentsȱtakeȱpart,ȱactingȱinȱanȱadvisoryȱcapacityȱ
inȱallȱmattersȱthatȱaffectȱorganicȱagriculture.ȱ

Inȱ1995,ȱaȱ lineȱofȱspecificȱaidȱtoȱpromoteȱorganicȱfarmingȱwasȱsetȱupȱwithinȱtheȱcontextȱofȱtheȱ
programȱ forȱ agroenvironmentalȱmeasures,ȱ asȱ aȱ resultȱofȱ theȱ applicationȱofȱRegulationȱ (EEC)ȱ
2078/1992ȱonȱagriculturalȱproductionȱmethodsȱcompatibleȱwithȱtheȱexigenciesȱofȱenvironmentalȱ
protectionȱandȱtheȱconservationȱofȱopenȱspacesȱandȱRegulationȱ(EC)ȱ1257/1999ȱonȱruralȱdevelȬ
opmentȱaid,ȱwhichȱhasȱreplacedȱtheȱformer.ȱTheȱlatterȱisȱcurrentlyȱbeingȱamendedȱasȱaȱresultȱofȱ
theȱMidȱTermȱReviewȱofȱtheȱCommonȱAgriculturalȱPolicyȱ(CAP),ȱwithȱtheȱaimȱofȱestablishingȱ
theȱ legislativeȱ frameworkȱ thatȱwillȱenableȱmeasuresȱrelatedȱ toȱ foodȱqualityȱandȱrespectfulȱ forȱ
theȱ environmentȱ toȱ beȱ introducedȱ andȱpromotedȱ inȱ ruralȱdevelopmentȱprograms,ȱ byȱ impleȬ
mentingȱtheȱnecessaryȱaidȱmechanismsȱ[18].ȱ

3.1.2 Evolution of the offer of organic products 

Theȱaforementionedȱlegislativeȱinstrumentsȱhaveȱpromotedȱtheȱdevelopmentȱofȱorganicȱfarmingȱ
since,ȱfromȱtheȱappearanceȱofȱtheȱfirstȱregulationȱuntilȱnow,ȱtheȱsectorȱhasȱexperiencedȱaȱconȬ
tinuingȱandȱimportantȱgrowthȱandȱhasȱbecomeȱoneȱofȱtheȱmostȱdynamicȱsectorsȱinȱSpanishȱagriȬ
culture,ȱplacingȱSpainȱinȱfourthȱplaceȱbehindȱItaly,ȱtheȱUnitedȱKingdomȱandȱGermanyȱwithȱreȬ
gardȱtoȱtheȱlandȱareaȱgivenȱoverȱtoȱthisȱtypeȱofȱproductionȱ[19].ȱTheȱevolutionȱofȱtheȱareaȱgivenȱ
overȱtoȱorganicȱfarmingȱinȱSpainȱisȱshownȱinȱfigureȱ1,ȱtogetherȱwithȱtheȱincreaseȱinȱtheȱnumberȱ
ofȱoperatorsȱ(bothȱproducersȱandȱmanufacturers)ȱ(figureȱ2).ȱ

Thisȱincreaseȱbecameȱmoreȱnotableȱinȱ1996ȱwithȱtheȱintroductionȱofȱtheȱspecificȱaid.ȱSinceȱthen,ȱ
theȱrateȱofȱgrowthȱofȱtheȱnumberȱofȱproducersȱwhoȱconvertȱtoȱthisȱtypeȱofȱproductionȱexceedsȱ
theȱcorrespondingȱincreaseȱinȱtheȱareaȱofȱland,ȱmotivatingȱaȱreductionȱinȱtheȱaverageȱfarmȱsizeȱ
(figureȱ1),ȱwhichȱ inȱ2002ȱwasȱ40ȱha,ȱwithȱsmallȬsizedȱ farmsȱ inȱ theȱcommunitiesȱofȱ theȱBasqueȱ
Country,ȱ theȱRioja,ȱCanaryȱ IslandsȱorȱGalicia,ȱ coȬexistingȱwithȱ theȱ largeȱ farmsȱ situatedȱ inȱ reȬ
gionsȱsuchȱasȱAragón,ȱCastileȱandȱLeon,ȱCataluniaȱorȱMadrid.ȱ

Currently,ȱ1,204ȱmanufacturers,ȱ15,521ȱproducersȱandȱaȱtotalȱofȱ665,055ȱha,ȱmakeȱupȱtheȱpanoȬ
ramaȱ ofȱ theȱ Spanishȱ offer3,ȱ characterizedȱ byȱ aȱ greatȱ varietyȱ ofȱ productionȱ asȱ aȱ resultȱ ofȱ theȱ
climatologyȱ inȱ thisȱ country,ȱwithȱ extensiveȱ farmingȱ predominatingȱ bothȱ inȱ agricultureȱ andȱ
stockbreeding.ȱTherefore,ȱoverȱhalfȱtheȱareaȱgivenȱoverȱtoȱorganicȱfarmingȱcorrespondsȱtoȱfieldsȱ

                                                
3 Of these 665,055 ha, 47% are registered as organic areas, whereby 34% were converted in the first year of practice and the 
remaining 19%, later on. 
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andȱpasture.ȱWithȱregardȱtoȱtheȱdistributionȱofȱcrops,ȱarableȱcropsȱ(cereals,ȱpulses,ȱandȱsoȱforth),ȱ
togetherȱwithȱoliveȱgroves,ȱmustȱbeȱhighlighted,ȱwhereasȱinȱstockbreeding,ȱruminantsȱ(mainlyȱ
cattleȱandȱsheep)ȱpredominate.ȱ
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Figure 1. Evolution of area given over to organic agriculture in Spain (1991-2002).  

Source: Agriculture, Fisheries and Food Ministry 
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Figure 2: Evolution of the number of operators/producers/manufacturers.  

Source: Agriculture, Fisheries and Food Ministry 

Ifȱweȱanalyzeȱ theȱdistributionȱofȱ thisȱareaȱperȱAutonomousȱCommunity,ȱaȱ trendȱ towardsȱ theȱ
concentrationȱofȱthisȱactivityȱtoȱspecificȱareasȱcanȱbeȱobserved.ȱThus,ȱExtremaduraȱandȱAndaluȬ
sia,ȱtwoȱofȱtheȱ17ȱAutonomousȱCommunitesȱinȱSpain,ȱmakeȱupȱoverȱhalfȱofȱtheȱarea.ȱTheȱsameȱ
situationȱisȱreflectedȱwithȱregardȱtoȱtheȱnumberȱofȱproducers,ȱwithȱ64%ȱbelongingȱtoȱtheseȱtwoȱ
regions.ȱHowever,ȱtheȱsameȱisȱnotȱtrueȱforȱtheȱnumberȱofȱoperators,ȱwhoȱareȱmainlyȱtoȱbeȱfoundȱ
inȱ Catalunia,ȱ Andalusiaȱ andȱ theȱ Valencianȱ Community,ȱwithȱ Extremaduraȱ beingȱ relativelyȱ
unimportant.ȱThisȱfactȱreflectsȱaȱcertainȱdivisonȱthatȱexistsȱbetweenȱtheȱareasȱofȱproductionȱandȱ
manufacture.ȱ

3.2 The demand for organic products  

3.2.1 Background 

Althoughȱtheȱvalueȱofȱcommercializedȱorganicȱproductionȱinȱ2002ȱreachedȱ172.9ȱmillionȱEuros,ȱ
theȱconsumptionȱofȱthisȱtypeȱofȱproductȱinȱSpainȱcanȱbeȱregardedȱasȱcompletelyȱsecondary,ȱwithȱ
threeȱquartersȱofȱthisȱproductionȱbeingȱexportedȱtoȱforeignȱmarkets,ȱGermanyȱandȱtheȱUnitedȱ
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Kingdomȱbeingȱ theȱmainȱdestinationsȱ [20].ȱTheȱ restȱ isȱ soldȱ inȱnationalȱmarkets,ȱviaȱdifferentȱ
typesȱofȱretailȱoutlets:ȱstoresȱsellingȱdietaryȱfoods,ȱherbalist�sȱstores,ȱspecialistȱstoresȱthatȱofferȱ
thisȱtypeȱofȱproductȱexclusively,ȱcooperativeȱassociationsȱandȱconsumersȱwhoȱbuyȱdirectlyȱfromȱ
theȱproducer.ȱRecently,ȱsuperstoresȱhaveȱjoinedȱtheseȱestablishmentsȱ[21].ȱ

Inȱtheȱlastȱfewȱyears,ȱeventsȱsuchȱasȱtheȱuseȱofȱhormonesȱinȱanimalȱfood,ȱcontaminationȱbyȱdiȬ
oxinesȱandȱtheȱBovineȱSpongiformȱEncephalopathyȱ(BSE)ȱhaveȱawokenȱconsumers�ȱ interestȱ inȱ
healthierȱandȱmoreȱnaturalȱeatingȱhabits,ȱwhichȱhasȱledȱtoȱanȱincreaseȱinȱtheȱdemandȱforȱsaferȱ
andȱhealthierȱ foodȱproducts.ȱHowever,ȱ inȱ spiteȱofȱ theȱ existenceȱofȱ consumersȱworriedȱ aboutȱ
theirȱhealthȱandȱeatingȱhabitsȱ[22]ȱandȱtheȱgrowingȱconcernȱdetectedȱ inȱSpanishȱsocietyȱaboutȱ
preservingȱtheȱenvironmentȱ[23],ȱSpanishȱconsumersȱstillȱconsumeȱfewȱorganicȱproducts.ȱThisȱ
aspectȱhasȱarousedȱtheȱinterestȱofȱmanyȱauthorsȱwhoȱhaveȱresearchedȱintoȱtheȱcausesȱofȱthisȱbeȬ
haviorȱamongȱSpanishȱconsumers.ȱ

TheȱstudiesȱcarriedȱoutȱinȱSpainȱinȱtheȱlastȱfewȱyearsȱareȱnotedȱforȱtheirȱsectorialȱnature.ȱTheyȱ
haveȱcenteredȱonȱtheȱdifferentȱregionsȱofȱSpainȱandȱhaveȱtriedȱtoȱevaluateȱtheȱlevelȱofȱconsumȬ
ers�ȱknowledge,ȱ theirȱattitudeȱ towardsȱorganicȱproducts,ȱasȱwellȱasȱ theirȱpossibleȱ reasonsȱ forȱ
buyingȱand/orȱrejectingȱthem,ȱandȱinȱsomeȱcasesȱhaveȱanalyzedȱtheȱdifferencesȱexistingȱinȱthisȱ
behaviorȱaccordingȱtoȱdifferentȱvariables.ȱInȱspiteȱofȱtheseȱstudiesȱbeingȱcarriedȱoutȱinȱdifferentȱ
geographicalȱareas,ȱ focusingȱonȱ citiesȱ inȱ someȱ casesȱandȱonȱ regionsȱ inȱothers,ȱ theȱ resultsȱobȬ
tainedȱshowȱsomeȱcommonȱpoints.ȱBelow,ȱsomeȱresultsȱobtainedȱbyȱtheȱauthorsȱofȱthisȱstudyȱinȱ
researchȱcarriedȱoutȱthroughoutȱ2003ȱareȱsetȱout.ȱ

3.2.2 Factors involved in the purchase of organic products  

Inȱthisȱstudy,ȱwhichȱwasȱcarriedȱoutȱinȱtheȱcityȱofȱLeon,ȱhealthȱandȱqualityȱwereȱidentifiedȱasȱtheȱ
variablesȱthatȱcarriedȱmostȱweightȱwhenȱdecidingȱwhetherȱorȱnotȱtoȱbuyȱorganicȱproducts.ȱ

Thereȱisȱaȱhighȱdegreeȱofȱconsensusȱamongȱconsumersȱwithȱregardȱtoȱtheȱimportanceȱattachedȱ
toȱ theseȱ variables,ȱ greaterȱ thanȱ thatȱ inȱ theȱ remainingȱ variables.ȱOtherȱ importantȱ factorsȱ areȱ
guaranteesȱ andȱ respectȱ forȱ theȱ environment,ȱbothȱ extrinsicȱvariables.ȱThereȱ areȱ alsoȱ intrinsicȱ
variables,ȱsuchȱasȱ flavour,ȱalthoughȱ theȱdegreeȱofȱconsensusȱamongȱconsumersȱ inȱ thisȱcaseȱ isȱ
lowerȱ thanȱ thatȱ ofȱ theȱ fourȱpreviousȱvariables.ȱTheseȱ resultsȱ showȱ aȱ similiarityȱ betweenȱ theȱ
habitsȱ ofȱ consumersȱ fromȱ Leonȱ andȱ thoseȱ ofȱ otherȱ consumersȱ fromȱ differentȱ partsȱ ofȱ Spainȱ
[24][25].ȱ

Finally,ȱtheȱleastȱimportanceȱisȱattachedȱtoȱtheȱlevelȱofȱchemicalȱwasteȱandȱgeographicalȱoriginȱ
variables,ȱwhichȱ showȱ aȱgreaterȱdegreeȱofȱdispersionȱwithȱ regardȱ toȱ theȱ levelȱofȱ consumers�ȱ
agreement.ȱHowever,ȱitȱshouldȱbeȱpointedȱoutȱthatȱallȱtheȱfactorsȱanalyzedȱobtainedȱanȱaverageȱ
scoreȱofȱoverȱ2.5,ȱonȱaȱscaleȱofȱ1ȱtoȱ5.ȱ

Withȱregardȱtoȱtheȱvariablesȱthatȱexertȱtheȱgreatestȱpowerȱofȱdissuasionȱ inȱtheȱpurchaseȱofȱorȬ
ganicȱproducts,ȱtheȱvariableȱ�highȱprices�,ȱisȱtoȱbeȱfoundȱinȱfirstȱplace,ȱobtainingȱtheȱhighestȱdeȬ
greeȱofȱconsensusȱamongȱ theȱconsumersȱsurveyed,ȱ followedȱbyȱ theȱdifficultyȱ inȱ findingȱ theseȱ
productsȱandȱaȱ limitedȱrange.ȱThisȱfactȱseemsȱtoȱconfirmȱtheȱ importanceȱofȱthisȱfactorȱsinceȱ itȱ
hasȱ alreadyȱ beenȱ observedȱ inȱ otherȱ areasȱ byȱ otherȱ authorsȱ inȱ theirȱ respectiveȱ studiesȱ
[26][27][28][29][30].ȱNevertheless,ȱallȱtheȱfactorsȱhaveȱobtainedȱscoresȱofȱoverȱ3ȱonȱaȱscaleȱofȱ1Ȭ5,ȱ
whichȱindicatesȱtheirȱnegativeȱinfluenceȱonȱtheȱfinalȱdecisionȱtoȱpurchase.ȱ

Weȱcanȱconcludeȱ thatȱ theȱcharacteristicsȱofȱ theȱproducerȱandȱconsumerȱsectors,ȱ togetherȱwithȱ
specificȱpolitical,ȱ legalȱ andȱ socioeconomicȱ circumstances,ȱmakeȱupȱ theȱ frameworkȱofȱ threats,ȱ
opportunities,ȱweaknessesȱandȱstrengthsȱwhichȱareȱshownȱbelowȱ(tableȱ1ȱandȱ2).ȱ
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 Weaknesses and strengths. 

Weaknesses Strengths 

The high price of these products. 

Little publicity about the quality labels. 

Limited range of products in 
commercial establishments. 

Dependency on exportation. 

Low level of implantation of the product 
in national markets. 

Product�s limited presence and variety 
in commercial establishments. 

Lack of information and promotion of 
organic products. 

Increase in land given over to organic 
production 

Current increase in the presence of 
these products on the market 

Commercialization of the product in 
superstores and supermarkets. 

Consumers� assessment of the 
products. 

The product�s image of reliability and 
stability . 

Consumers� willingness to buy the 
products. 

 

 Threats and opportunities. 

Threats Opportunities 

The existance of possible frauds. 
International competition. 

Complexity of the regulation. 

Long and demanding periods for 
reconversion and application 

procedures. 

Lack of information in society. 

Foreign consumers� preference for local 
products. 

Consumers� ignorance of the legal 
regulations that guarantee the quality 

and safety of organic foods. 

Suitable environment extensive 
production techniques. 

Farmers� awareness. 

Introduction of food quality and 
agroenvironmental measures for Rural 

Development. 

Legislative and economic aid on a 
National and European level. 

Development of a Strategical Plan for 
Spanish organic agriculture. 

Expectations in the increase in 
consumption. 

Consumers� concern about quality and 
health. 

Consumers� concern about the 
environment. 

Food scares. 

 

3. Conclusions 

Inȱtheȱlastȱdecade,ȱtheȱSpanishȱproducingȱsectorȱhasȱmadeȱaȱgreatȱeffortȱtoȱincreaseȱtheȱareaȱandȱ
productionȱdevotedȱ toȱorganicȱ farmingȱandȱstockbreedingȱbothȱquantitivelyȱandȱqualititively,ȱ
upȱtoȱtheȱpointȱthatȱ itȱnowȱoccupiesȱoneȱofȱtheȱtopȱplacesȱalongȱaȱEuropeanȱandȱ internationalȱ
level.ȱHowever,ȱ thereȱ seemsȱ toȱbeȱ aȱbigȱdifferenceȱbetweenȱ theȱ supplyȱ andȱdemandȱ forȱ thisȱ
product.ȱȱ

Therefore,ȱalthoughȱorganicȱproductsȱhaveȱbecomeȱmoreȱwidespreadȱamongȱSpanishȱconsumȬ
ersȱinȱtheȱlastȱfewȱyears,ȱtheyȱstillȱoccupyȱaȱveryȱlowȱposition.ȱNevertheless,ȱtheȱexistenceȱofȱaȱ
largeȱnumberȱofȱconsumersȱwhoȱareȱocasionallyȱattractedȱ towardsȱtheseȱproductsȱcanȱnowȱbeȱ
seen,ȱalthoughȱtheȱsectorȱhasȱstillȱbeenȱunableȱtoȱconsolidateȱthisȱsegment.ȱ
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Theȱpriceȱisȱstillȱtheȱmostȱimportantȱvariableȱinȱlimitingȱtheȱpurchaseȱofȱtheseȱproducts,ȱwhichȱ
doubtlesslyȱ continuesȱ toȱbeȱ anȱ importantȱdeterminant,ȱ especiallyȱ ifȱweȱ takeȱ intoȱ accountȱ theȱ
currentȱ economicȱ recessionȱ andȱ theȱ consumers�ȱ tendencyȱ toȱ cutȱ downȱ onȱ foodȱ shoppingȱ inȱ
theseȱsituations.ȱȱ

Otherȱvariablesȱthatȱcurbȱtheȱdevelopmentȱofȱconsumptionȱasȱaȱregularȱpracticeȱare:ȱdifficultyȱinȱ
findingȱtheseȱproductsȱonȱtheȱmarketȱandȱtheȱlimitedȱrangeȱinȱcommercialȱestablishments.ȱȱ

Lackȱofȱknowledgeȱandȱinformationȱisȱoneȱofȱtheȱvariablesȱthatȱplaysȱoneȱofȱtheȱmostȱimportantȱ
rolesȱ inȱconsumptionȱasȱaȱ resultȱofȱ theȱnumberȱofȱconsumersȱwhoȱassociateȱ themȱexclusivelyȱ
withȱhealthierȱorȱmoreȱnaturalȱfoods,ȱwithoutȱknowingȱtheȱtrueȱmeaningȱofȱorganicȱproductionȱ
asȱlaidȱdownȱbyȱEuropeanȱregulationsȱ[15]ȱ[16].ȱTheȱfactȱthatȱmostȱconsumersȱdoȱnotȱdemandȱ
theȱlogoȱofȱtheȱRegulatingȱCouncilsȱasȱaȱguaranteeȱofȱorganicȱproductionȱprovesȱthisȱpoint.ȱȱ

Thus,ȱanȱintenseȱpromotionȱandȱinformativeȱcampaignȱisȱrequired,ȱsoȱthat,ȱconsumersȱcanȱgetȱtoȱ
knowȱ theȱ trueȱmeaningȱofȱorganicȱproducts,ȱ theirȱadvantagesȱandȱ theȱ regulationȱproceduresȱ
thatȱguranteeȱtheirȱqualityȱinȱorderȱtoȱavoidȱpossibleȱfrauds.ȱȱ

Atȱtheȱsameȱtime,ȱcontrolȱmeasuresȱandȱtheȱnumberȱofȱinspectionsȱmustȱbeȱincreasedȱinȱorderȱtoȱ
guaranteeȱtheȱqualityȱofȱtheseȱfoods,ȱespeciallyȱinȱaȱnewȱmarket.ȱȱ

Guaranteeingȱaȱsuitableȱpriceȱforȱtheȱconsumerȱisȱanotherȱofȱtheȱmarketȱchallengesȱthatȱhasȱtoȱ
beȱmetȱandȱ isȱ closelyȱ linkedȱ toȱ theȱproblemsȱandȱprofitȱmarginsȱ involvedȱ inȱ theȱ commercialȱ
distributionȱofȱtheseȱproducts.ȱ
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