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1. Introduction 

Generallyȱspeaking,ȱtheȱaimȱofȱagriculturalȱdevelopmentȱisȱtoȱincreaseȱtheȱoutputȱofȱfarmȱprodȬ
ucts.ȱForȱ increasedȱproductionȱnewȱtechnologyȱisȱrequiredȱbecauseȱ increasedȱagriculturalȱproȬ
ductionȱisȱderivedȱfromȱnewȱtechniquesȱorȱmethodsȱputȱintoȱpracticeȱonȱfarms.ȱItȱisȱsimplyȱnotȱ
possibleȱtoȱgetȱaȱsignificantȱincreaseȱinȱproductionȱbyȱusingȱtheȱsameȱplantȱandȱanimalȱmaterialsȱ
andȱtheȱsameȱproductionȱtechniques.ȱNewȱtechnologyȱincludesȱtheȱmethodsȱbyȱwhichȱfarmersȱ
cultivateȱandȱharvestȱcropsȱandȱcareȱforȱlivestock.ȱItȱincludesȱtheȱseeds,ȱtheȱfertilizers,ȱtheȱpestiȬ
cides,ȱtheȱmedicinesȱandȱtheȱfeeds,ȱtheȱtoolsȱandȱtheȱsourcesȱofȱpower.ȱItȱalsoȱincludesȱenterpriseȱ
combinationsȱbyȱwhichȱfarmersȱseekȱtoȱmakeȱtheȱbestȱuseȱofȱtheirȱlandȱandȱlabour.ȱ

Forȱagriculturalȱdevelopmentȱ toȱproceed,ȱ theseȱmustȱconstantlyȱbeȱchanging.ȱWhenȱ theyȱstopȱ
changingȱagricultureȱbecomesȱ stagnant.ȱProductionȱ stopsȱ increasingȱandȱ itȱmayȱ evenȱdeclineȱ
dueȱtoȱdecreasingȱsoilȱfertilityȱorȱtoȱincreasingȱdamageȱbyȱmultiplyingȱpestsȱandȱdiseases.ȱ

Mostȱofȱ theȱnewȱmethodsȱ thatȱwillȱ increaseȱagriculturalȱproductionȱrequireȱ theȱuseȱofȱspecialȱ
inputsȱ likeȱ seeds,ȱ fertilizers,ȱ pesticides,ȱ livestockȱ feedsȱ andȱmedicines.ȱ Todayȱ significantȱ inȬ
creasesȱinȱagriculturalȱproductionȱhaveȱbeenȱachievedȱbyȱintensiveȱuseȱofȱfertilizers,ȱmedicines,ȱ
pesticidesȱandȱherbicides.ȱ

Toȱmeetȱtheȱincreasingȱdemandȱofȱtheȱincreasingȱpopulationȱinȱcertainȱcountries,ȱgovernmentsȱ
haveȱsupportedȱtheȱpoliciesȱthatȱencourageȱintensiveȱuseȱofȱfertilizers,ȱpesticidesȱandȱotherȱinȬ
puts.ȱ Intensiveȱ andȱ unconsciousȱ usesȱ ofȱ inputsȱ haveȱ resultedȱ inȱ soilȱ deterioration,ȱ environȬ
mentalȱpollutionȱ andȱ increaseȱ inȱ residueȱ risksȱ inȱ cropsȱ andȱ livestockȱproducts.ȱTheseȱ eventsȱ
startedȱtoȱthreatenȱtheȱhealthȱofȱhumanȱbeings,ȱanimalsȱandȱcrops.ȱ

Althoughȱ theȱemergenceȱofȱ theȱconceptȱofȱorganicȱagricultureȱorȱalternativeȱagricultureȱdatesȱ
backȱtoȱtheȱbeginningȱofȱtheȱ1900�s,ȱitȱgainedȱimportanceȱinȱtheȱ1970�s.ȱInȱtheȱbeginningȱofȱtheȱ
1970�s,ȱorganicȱproductsȱwereȱmainlyȱproducedȱforȱlocalȱmarketsȱbutȱinȱtheȱ1980�s,ȱorganicȱproȬ
ductionȱincreasedȱsubstantiallyȱinȱdevelopedȱcountries.ȱ

TodayȱAustralia,ȱArgentina,ȱItaly,ȱtheȱUSA,ȱBrazilȱandȱGermanyȱareȱtheȱleadingȱcountriesȱinȱtheȱ
organicȱfarmingȱdomainȱ(WillerȱandȱYussefi,ȱ2002).ȱ

InȱTurkeyȱ theȱmovementȱ towardsȱ organicȱ farmingȱ startedȱ inȱ 1984Ȭ1985ȱwithȱ theȱ foreignȱdeȬ
mandȱonȱourȱtraditionalȱproductsȱofȱdriedȱgrapes,ȱdriedȱfigsȱandȱdriedȱapricot.ȱTheȱapplicationȱ
ofȱorganicȱfarmingȱisȱgrowingȱveryȱfast.ȱTodayȱthereȱareȱ13,187ȱfarmersȱproducingȱ95ȱproductsȱ
andȱ theȱ totalȱareaȱallocatedȱ toȱorganicȱ farmingȱhasȱ reachedȱ toȱ59,649ȱhaȱ inȱTurkeyȱ (Tarimȱveȱ
KöyisleriȱBakanligi,ȱ2001).ȱ
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AnȱefficientȱmarketingȱsystemȱisȱessentialȱforȱtheȱdevelopmentȱofȱnonȬorganicȱandȱorganicȱproȬ
duction.ȱThereȱmustȱbeȱaȱmarketȱforȱtheseȱproductsȱandȱaȱpriceȱforȱthemȱhighȱenoughȱtoȱrepayȱ
theȱfarmerȱforȱhisȱcashȱcostsȱandȱhisȱeffortsȱinȱproducingȱthem.ȱ

Besidesȱ theȱ productionȱ aspects,ȱ threeȱ thingsȱ areȱ necessaryȱ forȱ theȱ developmentȱ ofȱ organicȱ
farmingȱinȱTurkey:ȱ

1.ȱ Aȱdemandȱforȱthem.ȱ

2.ȱ Anȱefficientȱmarketingȱsystem.ȱ

3.ȱ Farmers�ȱconfidenceȱinȱtheȱworkingȱofȱtheȱmarketingȱsystem.ȱ

ItȱisȱsimplyȱimpossibleȱtoȱattainȱdevelopmentsȱinȱorganicȱfarmingȱwithoutȱaȱstrongȱmarketȱdeȬ
mandȱforȱorganicȱproducts.ȱTheȱdemandȱforȱorganicȱproductsȱcanȱbeȱdividedȱintoȱtwoȱgroups:ȱ

1.ȱȱ Domesticȱdemand,ȱȱ

2.ȱȱ Internationalȱdemand.ȱ

Forȱbothȱmarkets,ȱmarketȱresearchȱandȱmarketingȱresearchȱareȱneeded.ȱSomeȱbriefȱinformationȱ
aboutȱtheseȱconceptsȱwillȱbeȱgivenȱbelow:ȱ

A - Market Research 

Marketȱresearchȱ isȱexecutedȱbeforeȱandȱduringȱ investmentȱ inȱ theȱrelatedȱ field.ȱForȱexampleȱ ifȱ
weȱ areȱ planningȱ toȱ investȱ inȱ theȱ fruitȱ andȱ vegetableȱ packingȱ industry,ȱweȱ haveȱ toȱ conductȱ
marketȱresearch.ȱThisȱresearchȱcoversȱtheȱidentificationȱofȱpotentialȱfruitȱandȱvegetableȱgrowingȱ
areas,ȱ consumers�ȱpreferencesȱandȱ salesȱ conditions,ȱprices,ȱ theȱmarketingȱ systemȱandȱmarketȱ
size.ȱInȱthisȱcaseȱweȱshouldȱexamineȱtheȱfollowingȱpoints:ȱ

Üȱ Whereȱcanȱweȱprocureȱfruitsȱandȱvegetables?ȱ

Üȱ Whatȱareȱtheȱpurchasingȱpricesȱofȱfruitsȱandȱvegetables?ȱ

Üȱ Whatȱareȱtheȱpreferencesȱofȱconsumers?ȱ

Üȱ Whereȱshallȱweȱsellȱthem?ȱ

Üȱ Whatȱareȱtheȱsellingȱpricesȱofȱtheȱfruitsȱandȱvegetables?ȱ

Üȱ Whatȱareȱtheȱsellingȱquantities?ȱ

Üȱ Whenȱdoȱconsumersȱwantȱtoȱbuy?ȱ

Inȱ short,ȱmarketȱ researchȱ examines:ȱ theȱproduct(s),ȱ theȱ consumer,ȱprices,ȱ conditionsȱofȱpriceȱ
determination,ȱtheȱmarketȱplace,ȱmarketȱstructureȱandȱmarketȱsize.ȱ

B - Marketing Research 

Itȱinvolvesȱtheȱdeterminationȱofȱtheȱmarketingȱstrategyȱinȱorderȱtoȱenterȱintoȱaȱmarketȱthatȱwasȱ
previouslyȱexamined.ȱWeȱhaveȱ toȱestablishȱaȱmarketingȱpolicyȱbasedȱonȱ theȱ informationȱ colȬ
lectedȱinȱmarketȱresearch:ȱ

Üȱ Whatȱwillȱtheȱpricesȱofȱourȱproductsȱbe?ȱ

Üȱ Howȱshallȱweȱorganizeȱmarketingȱchannels?ȱ

Üȱ Howȱshallȱweȱorganizeȱsellingȱunits?ȱ
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Üȱ Whatȱmarketingȱpoliciesȱareȱfollowedȱbyȱtheȱcompetitors?ȱ

Inȱmostȱcasesȱmarketȱandȱmarketingȱresearchesȱareȱinterrelated.ȱ

2. Brief Summary of Some Market Research on Organic Products 

Inȱorderȱtoȱprovideȱaȱbetterȱunderstandingȱofȱmarketȱresearchȱconductedȱonȱorganicȱproductsȱ
twoȱexamplesȱfromȱEUȱcountriesȱandȱoneȱexampleȱfromȱTurkeyȱwillȱbeȱpresentedȱbelow:ȱ

Marketing Behaviour of Organic Farmers  
By  

Fabio Maria Santucci 

Inȱ1999,ȱItalyȱwasȱtheȱcountryȱwithȱtheȱlargestȱagriculturalȱlandȱdevotedȱtoȱorganicȱfarming.ȱTheȱ
latestȱsemiȬofficialȱ figuresȱshowȱ thatȱ thereȱareȱ49,188ȱ farmersȱwithȱ953,057ȱhectaresȱwhichȱareȱ
managedȱaccordingȱ toȱEUȱregulations.ȱHowever,ȱmarketsȱareȱnotȱproperlyȱorganizedȱandȱdeȬ
veloped.ȱȱAccordingȱtoȱtheȱInternationalȱTradeȱCenterȱ(ITC,ȱ1999),ȱtheȱEuropeanȱmarketȱforȱorȬ
ganicȱproductsȱareȱexploding,ȱbutȱitȱseemsȱthatȱnotȱallȱorganicȱfarmersȱareȱableȱtoȱfullyȱexploitȱ
thisȱopportunityȱ(Michelsenȱetȱȱal.,ȱ1999).ȱ

InȱItaly,ȱseveralȱinvestigationsȱhaveȱbeenȱcarriedȱoutȱinȱorderȱtoȱunderstandȱhowȱorganicȱfarmȬ
ersȱwereȱpositioningȱthemselvesȱ inȱtheȱmarket.ȱInȱNorthernȱandȱCentralȱItalyȱtheȱfirstȱorganicȱ
farmersȱusedȱseveralȱmarketingȱchannelsȱandȱtriedȱtoȱestablish,ȱasȱmuchȱasȱpossible,ȱdirectȱlinksȱ
withȱtheȱconsumers,ȱorȱwithȱaȱ limitedȱnumberȱofȱspecializedȱorganicȱshops.ȱInȱSouthernȱItaly,ȱ
whereȱlocalȱconsumptionȱwasȱnotȱenoughȱtoȱabsorbȱtheȱentireȱproductionȱtheȱearlyȱadoptersȱofȱ
organicȱ farmingȱhadȱ toȱ alsoȱ lookȱ forȱmarketsȱ farȱaway,ȱ throughȱmarketingȱ cooperativesȱandȱ
wholesalers.ȱTheȱrecentȱentryȱofȱseveralȱsupermarketȱchainsȱ intoȱ theȱorganicȱmarketȱhasȱbeenȱ
anotherȱ challengeȱ /ȱopportunityȱ forȱ theȱ farmers.ȱMoreȱ specifically,ȱ inȱNorthernȱ Italyȱ contractȱ
farmingȱandȱorganicȱfarmers�ȱmarketingȱassociationsȱareȱdevelopingȱquiteȱfast.ȱ

Thisȱresearchȱreflectsȱtheȱopinionsȱofȱfarmersȱaboutȱtheȱsituationȱofȱorganicȱfarmingȱatȱtheȱtimeȱ
ofȱ theȱ researchȱperiod.ȱForȱ theȱ researchȱ884ȱ farmersȱ fromȱ theȱNorth,ȱCentre,ȱSouthȱandȱ Islesȱ
wereȱinterviewed.ȱ

Theȱ findingsȱ ofȱ theȱ researchȱ depictedȱ thatȱmostȱ organicȱ farmsȱ areȱ familyȱ run,ȱ andȱ theyȱ areȱ
mostlyȱlocatedȱonȱtheȱhillsȱandȱflatlands.ȱTheȱnumberȱofȱorganicȱfarmersȱhasȱbegunȱincreasingȱ
recentlyȱwhenȱ EUȱ regulationsȱ ensuredȱ aȱ clearȱ legislationȱ andȱ subsidiesȱwereȱ guaranteedȱ toȱ
farmersȱwhoȱwouldȱconvert.ȱ

Itȱwasȱ foundȱ thatȱorganicȱ farmingȱ attractsȱ theȱyoungerȱgenerations;ȱ ageȱdistributionȱ isȱquiteȱ
goodȱbecauseȱalmostȱ35ȱ%ȱareȱunderȱ40ȱyearsȱofȱage.ȱAnotherȱpositiveȱaspectȱisȱrepresentedȱbyȱ
theȱlevelȱofȱformalȱeducationȱofȱinterviewedȱfarmers:ȱ10%ȱhaveȱaȱhighȱschoolȱcertificateȱinȱagriȬ
cultureȱandȱ3%ȱholdȱaȱuniversityȱdegreeȱ inȱagriculture.ȱAlmostȱ20ȱ%ȱofȱorganicȱ farmersȱhaveȱ
previousȱdifferentȱworkingȱexperiencesȱinȱgovernmentȱandȱprivateȱsectors.ȱ

Theȱaverageȱsizeȱofȱfarmsȱisȱaboutȱ26ȱhectaresȱoutȱofȱwhichȱ17ȱhaȱareȱmanagedȱorganically.ȱItȱisȱ
aȱfactȱthatȱtheȱagriculturalȱincomeȱderivedȱfromȱorganicȱfarmingȱ(withoutȱconsideringȱtheȱsubȬ
sidies),ȱremainsȱnormallyȱsmall,ȱbelowȱtheȱincomeȱfromȱconventionalȱcropsȱandȱanimalȱproducȬ
tions.ȱOnlyȱtheȱsharesȱofȱorganicȱcitrusȱandȱwineȱproducersȱareȱhigherȱinȱtotalȱagriculturalȱinȬ
come.ȱAlmostȱ 100%ȱ ofȱ theirȱ incomeȱ comesȱ fromȱ organicȱ outputȱ (98%ȱ citrusȱ andȱ 95ȱ%ȱwineȱ
producers).ȱ

Otherȱimportantȱfindingsȱofȱtheȱresearchȱcouldȱbeȱsummarizedȱasȱfollows:ȱ
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Theȱconversionȱperiodȱisȱtheȱmostȱcriticalȱperiodȱbecauseȱtheȱmajorityȱofȱtheȱlandȱisȱdevotedȱtoȱ
greenȱmanureȱthatȱdoesȱnotȱproduceȱanyȱcashȱcrop.ȱ

Theȱconversionȱperiod�sȱproductsȱareȱnotȱconsideredȱasȱorganicȱproductsȱandȱthereforeȱthereȱisȱ
noȱpriceȱpremium.ȱ

Theȱmostȱinterestingȱpartȱofȱthisȱresearchȱisȱthatȱtheȱmainȱsaleȱchannelȱremainsȱtheȱwholesalers,ȱ
whereasȱdirectȱsaleȱtoȱconsumersȱorȱotherȱshorterȱwaysȱareȱusedȱbyȱaȱsmallȱnumberȱofȱfarmers.ȱ
Moreover,ȱ farmersȱdoȱnotȱhaveȱconfidenceȱ inȱ theȱmarketingȱsystemȱbecauseȱ74%ȱofȱ themȱdeȬ
claredȱ thatȱ theyȱdoȱnotȱrelyȱonȱanyȱsourceȱofȱadvice.ȱHenceȱaȱmajorȱproblemȱseemsȱ toȱbeȱ theȱ
lackȱofȱadvice,ȱeitherȱprivateȱorȱpublic,ȱaboutȱmarketingȱstrategiesȱandȱmarketȱopportunities.ȱ

The Demand for Organic Fruit and Vegetable Products in EU Countries:  
A Survey of the Expectations of Market Agents  

By  
Antonio M.D. Nucifora and Luri Peri 

Organicȱproductsȱareȱhealthierȱandȱbetterȱ tastingȱandȱ theirȱqualityȱ isȱasȱgoodȱasȱ thatȱofȱ tradiȬ
tionallyȱgrownȱfruitsȱandȱvegetablesȱ(Huang,ȱ1996;ȱOrganicȱControlȱItaly,ȱ2000).ȱTherefore,ȱitȱisȱ
reasonableȱtoȱexpectȱaȱsubstantialȱincreaseȱinȱtheȱdemandȱforȱtheseȱproducts.ȱHowever,ȱtheȱshiftȱ
inȱfavorȱofȱtheseȱgoodsȱhasȱbeenȱratherȱmodest.ȱTheȱpurposeȱofȱthisȱresearchȱisȱtoȱidentifyȱcurȬ
rentȱbottlenecksȱandȱfutureȱmarketingȱtrendsȱforȱtheseȱproductsȱinȱtheȱEUȱandȱsuggestȱpossibleȱ
strategiesȱforȱimprovement.ȱ

Theȱsurveyȱwasȱconductedȱ inȱ1999ȱandȱ63ȱwholesalersȱorȱ intermediateȱconsumersȱwereȱ interȬ
viewed.ȱTheȱdistributionȱofȱ theȱ interviewedȱ firmsȱbyȱ countriesȱ isȱasȱ follows:ȱ Italyȱ23,ȱUKȱ15,ȱ
Germanyȱ14ȱandȱFranceȱ11.ȱ

Theȱfindingsȱofȱtheȱresearchȱshowȱthatȱtheȱdemandȱforȱorganicȱfruitȱandȱvegetableȱproductsȱhasȱ
beenȱincreasingȱinȱrecentȱyears.ȱMostȱagentsȱbelieveȱthatȱwhileȱtheȱdemandȱforȱtraditionalȱfruitȱ
andȱvegetablesȱremainedȱconstantȱoverȱtheȱlastȱfewȱyears,ȱtheȱdemandȱforȱIPMȱ(IntegratedȱPestȱ
Management)ȱfruitsȱandȱvegetablesȱandȱespeciallyȱtheȱdemandȱforȱorganicȱproductsȱhaveȱbeenȱ
increasing.ȱTheȱ increaseȱ inȱdemandȱ isȱalsoȱ reflectedȱ inȱ theȱ riseȱ inȱ theȱnumberȱofȱ firmsȱwhichȱ
tradeȱorganicȱproducts.ȱHowever,ȱ inȱspiteȱofȱ recentȱ increases,ȱ theȱdemandȱ forȱ theseȱproductsȱ
remainsȱsmall.ȱItȱisȱestimatedȱthat,ȱatȱpresent,ȱtheȱrelativeȱimportanceȱofȱorganicȱproductsȱinȱtoȬ
talȱfruitȱandȱvegetableȱsalesȱisȱbetweenȱ1ȱ%ȱandȱ5ȱ%ȱinȱItaly,ȱFranceȱandȱtheȱUK,ȱandȱsomewhatȱ
higherȱinȱGermanyȱ(reachingȱ20%ȱinȱsomeȱinstances).ȱȱ

Almostȱallȱagentsȱ(95%)ȱareȱoptimisticȱaboutȱlongȬtermȱmarketȱdevelopmentsȱforȱorganicȱprodȬ
ucts.ȱOfȱ theseȱaboutȱ45ȱ%ȱexpectsȱaȱrapidȱ increaseȱ inȱ theȱdemandȱ forȱ theseȱproductsȱoverȱ theȱ
nextȱfiveȱyears.ȱAsȱmanyȱasȱ50ȱ%ȱexpectȱonlyȱaȱmoderateȱincrease.ȱ

Inȱ theȱ shortȬterm,ȱhowever,ȱ itȱ isȱ interestingȱ toȱnoteȱ thatȱwhileȱaboutȱ56%ȱofȱ theȱagentsȱ interȬ
viewedȱ expectȱ anȱ increaseȱ inȱdemandȱ forȱ organicȱproductsȱ overȱ theȱ nextȱ twoȱ years,ȱ aȱ largeȱ
numberȱexpectȱtheȱdemandȱforȱIPMȱproductsȱtoȱgrowȱ51ȱ%ȱandȱthatȱforȱorganicȱproductsȱtoȱreȬ
mainȱȱrelativelyȱstableȱ(38ȱ%).ȱ

Weȱneedȱaȱgoodȱunderstandingȱofȱtheȱbasicȱcharacteristicsȱofȱtheȱdemandȱforȱtheseȱproducts.ȱ

Organicȱ fruitsȱ andȱ vegetablesȱ areȱ marketedȱ mainlyȱ viaȱ specializedȱ outletsȱ andȱ franchisingȱ
stores.ȱUntilȱrecentlyȱtheseȱproductsȱwereȱavailableȱonlyȱinȱfewȱlargeȱfoodȱretailersȱalthoughȱtheȱ
interestȱofȱ largeȱretailersȱappearsȱtoȱhaveȱ increasedȱ inȱrecentȱyears.ȱMostȱofȱtheȱcustomersȱareȱ
regularȱbuyersȱofȱorganicȱproducts.ȱOverȱaȱthirdȱbuysȱorganicȱfruitȱandȱvegetablesȱonȱaȱweeklyȱ
basisȱ(36ȱ%)ȱandȱ20ȱ%ȱbuysȱorganicȱatȱleastȱonceȱaȱfortnightȱ(OrganicȱControlȱItaly,ȱ2000).ȱ
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Brandsȱplayȱaȱveryȱ importantȱroleȱ inȱorganicȱ foods.ȱ Inȱ Italyȱ theȱnumberȱofȱ farmsȱwhichȱhaveȱ
adoptedȱcertificationȱhasȱincreasedȱfromȱaboutȱ500ȱinȱ1993ȱtoȱ5000ȱinȱ2000.ȱAsȱaȱresultȱmostȱofȱ
theȱmarketedȱorganicȱfruitȱandȱvegetablesȱnowȱcomeȱwithȱaȱbrandȱand/orȱcertificationȱwhichȱisȱ
notȱtheȱcaseȱofȱtraditionalȱproducts.ȱ

PricesȱofȱorganicȱfruitȱandȱvegetablesȱpresentȱaȱmarkȬupȱofȱupȱtoȱ80%ȱwithȱrespectȱtoȱtraditionalȱ
productsȱandȱupȱtoȱ50ȱ%ȱwithȱrespectȱIPMȱproducts.ȱItȱisȱimportantȱtoȱunderlineȱthatȱtheȱpriceȱ
gapȱbetweenȱtraditionalȱandȱIPMȱproductsȱisȱaboutȱ10%ȱonȱaverage.ȱ

Theȱhighȱ levelȱofȱpricesȱ isȱdueȱ inȱpartȱ toȱ theȱhigherȱcostsȱassociatedȱwithȱorganicȱproduction,ȱ
andȱ alsoȱ toȱ theȱ highȱdistributionȱ costsȱ associatedȱwithȱ relativelyȱ smallȱ quantities.ȱAlsoȱ highȱ
qualityȱpackingȱexplainsȱaȱpartȱofȱhighȱpricesȱcharged.ȱTheȱcardboardȱboxȱtypeȱofȱpackageȱisȱtheȱ
mostȱrequestedȱ(52ȱ%)ȱfollowedȱbyȱwoodȱboxesȱ(20ȱ%).ȱ

Theȱresultsȱofȱthisȱresearchȱindicateȱthatȱtheȱmarketingȱprofileȱofȱorganicȱfruitȱandȱvegetablesȱisȱ
designedȱforȱaȱsmallȱspecializedȱmarketȱofȱhighȱqualityȱproducts.ȱ

Asȱ farȱasȱproducers,ȱwholesalersȱandȱ retailersȱareȱconcernedȱ theȱmainȱproblemȱappearsȱ toȱbeȱ
relatedȱtoȱtheȱvariabilityȱ inȱtheȱqualityȱofȱtheȱproductsȱ(ripenessȱandȱhomogeneity)ȱandȱtoȱtheȱ
lackȱofȱregularȱsupplies.ȱHoweverȱ itȱshouldȱbeȱnotedȱ thatȱ theȱqualityȱofȱsuppliesȱhasȱbeenȱ inȬ
creasingȱsignificantlyȱinȱrecentȱyears.ȱ

Fromȱ theȱconsumers�ȱpointȱofȱviewȱ theȱmainȱproblemȱ isȱ theȱhighȱpriceȱofȱ theseȱproducts.ȱ IrȬ
regularȱsuppliesȱandȱpoorȱqualityȱareȱalsoȱimportant.ȱ

TheȱstudyȱshowsȱthatȱtheȱcurrentȱpriceȱmarkȬupȱisȱappropriateȱforȱnicheȱhighȱqualityȱproducts.ȱ
Theseȱ typesȱ ofȱmarketsȱ areȱ characterizedȱ byȱ highȱ profitsȱ butȱ limitedȱ growthȱ (Austin,ȱ 1992;ȱ
Brown,ȱ 1994;ȱ Porter,ȱ 1998).ȱ Pricesȱ willȱ haveȱ toȱ beȱ reducedȱ forȱ organicȱ productsȱ toȱ becomeȱ
widelyȱconsumed.ȱAccordingȱtoȱaȱmarketȱagentȱinterviewed,ȱaȱmuchȱsmallerȱmarkȬupȱofȱupȱtoȱ
30ȱ%ȱwouldȱbeȱ justifiedȱtoȱreflectȱtheȱhigherȱcostsȱincurred.ȱInȱadditionȱtoȱreducingȱpricesȱitȱisȱ
necessaryȱtoȱbetterȱinformȱtheȱconsumers.ȱ

Theȱresultsȱofȱ thisȱresearchȱshowȱ thatȱ theȱdemandȱ forȱorganicȱ fruitȱandȱvegetableȱproductsȱ isȱ
likelyȱtoȱremainȱrelativelyȱsmallȱforȱquiteȱsomeȱtime.ȱAlthoughȱtheȱdemandȱhasȱincreasedȱinȱreȬ
centȱyears,ȱaȱfurtherȱincreaseȱinȱconsumptionȱisȱexpectedȱoverȱtheȱnextȱ5ȱyears.ȱ

Theȱreasonsȱcouldȱbeȱattributedȱtoȱtwoȱfactors:ȱFirst,ȱtheȱmarketingȱstrategyȱforȱtheseȱproductsȱ
hasȱbeenȱdesignedȱforȱaȱhighȱqualityȱsmallȱnicheȱmarket,ȱwithȱhighȱpricesȱandȱspecializedȱoutȬ
lets.ȱSecond,ȱthereȱisȱaȱlackȱofȱadequateȱinformationȱaboutȱtheȱdifferencesȱbetweenȱIPMȱandȱorȬ
ganicȱproducts.ȱ

Thisȱ trendȱ isȱunlikelyȱ toȱchangeȱunlessȱpricesȱofȱorganicȱfruitȱandȱvegetablesȱareȱreducedȱsigȬ
nificantlyȱandȱanȱeffortȱisȱmadeȱtoȱincreaseȱconsumers�ȱunderstandingȱofȱorganicȱproductsȱandȱ
theirȱcertification.ȱInȱaddition,ȱanȱimprovementȱinȱtheȱregularityȱofȱsuppliesȱwouldȱfacilitateȱtheȱ
expansionȱofȱtheȱmarket.ȱ
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Theȱmainȱpurposesȱofȱthisȱresearchȱareȱasȱfollows:ȱ

Üȱ Determinationȱofȱtheȱconsumers�ȱawarenessȱaboutȱorganicȱfarming,ȱ
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Üȱ Determinationȱofȱ theȱ consumers�ȱ sensitivityȱ towardsȱhealthȱ risksȱ thatȱmightȱ resultȱ fromȱ
pesticideȱresidues,ȱ

Üȱ Determinationȱofȱaȱtargetȱconsumerȱprofileȱthatȱcouldȱaffordȱconsumingȱorganicȱproducts,ȱ

Üȱ Determinationȱofȱadvertisingȱmethodsȱofȱorganicȱproductsȱforȱtargetȱconsumersȱ

Thisȱstudyȱwasȱconductedȱ inȱ theȱ threeȱbiggestȱprovincesȱofȱTurkey.ȱTheseȱprovincesȱwereȱseȬ
lectedȱasȱaȱresearchȱareaȱbecauseȱ theseȱcitiesȱhaveȱ theȱconsumerȱgroupsȱwithȱ theȱhighestȱpurȬ
chasingȱpowerȱasȱwellȱasȱmediumȱandȱ lowȱ incomeȱgroups.ȱTherefore,ȱ itȱ isȱassumedȱ thatȱ theȱ
outcomesȱofȱtheȱresearchȱwillȱnotȱonlyȱrepresentȱtheȱcharacteristicsȱofȱtheseȱthreeȱcitiesȱbutȱalsoȱ
otherȱcitiesȱwithȱsimilarȱsocioeconomicȱconditionsȱinȱTurkey.ȱ

Theȱfindingsȱofȱtheȱresearchȱcouldȱbeȱsummarizedȱasȱfollows:ȱ

Üȱ Asȱ consumersȱareȱbuyingȱ foodȱproductsȱ theyȱ considerȱ theȱ importanceȱofȱ theȱnutritionalȱ
valueȱofȱproductsȱinȱadditionȱtoȱtheȱinexistenceȱofȱchemicalȱresiduesȱratherȱthanȱtheirȱpriceȱ
levels.ȱ

Üȱ Consumersȱbelieveȱthatȱtheȱtasteȱandȱreliabilityȱ(fromȱtheȱhealthȱstandȱpoint)ȱofȱfruitȱandȱ
vegetablesȱhaveȱdecreasedȱasȱcomparedȱtoȱtheȱpast.ȱ

Üȱ Consumersȱ thinkȱ thatȱalmostȱallȱ foodȱproductsȱcontainȱ residuesȱexceptȱ flourȱandȱbakeryȱ
products.ȱ

Üȱ Consumersȱ believeȱ thatȱ theȱproductsȱ thatȱ areȱproducedȱ outȱ ofȱnormalȱ seasonȱ (inȱ greenȱ
houses)ȱcontainȱaȱgreatȱamountȱofȱresiduesȱwhichȱareȱharmfulȱforȱhumanȱhealth.ȱ

Üȱ Mostȱconsumersȱwashȱ fruitȱandȱvegetablesȱwithȱwaterȱand/orȱ soapȱbecauseȱ theyȱbelieveȱ
fruitsȱandȱvegetablesȱcontainȱhormonesȱandȱotherȱresidues.ȱTheyȱbelieveȱthatȱbyȱwashingȱ
theyȱreduceȱtheȱhealthȱriskȱthatȱtheyȱwillȱmostȱprobablyȱfaceȱinȱtheȱfuture.ȱ

Üȱ Consumersȱpreferȱuniversityȱamongȱdifferentȱorganisationsȱ forȱ residueȱ controlȱworksȱ inȱ
fruitȱandȱvegetables.ȱ

Üȱ Aȱsignificantȱnumberȱofȱconsumersȱhaveȱneverȱheardȱofȱorganicȱproduct.ȱ

Üȱ Tomatoȱisȱtheȱmostȱdemandedȱvegetableȱandȱappleȱisȱmostȱdemandedȱfruitȱamongȱorganicȱ
fruitȱandȱvegetables.ȱ

Üȱ Consumersȱareȱwillingȱ toȱpayȱaȱ2%ȱmarkȬupȱ forȱorganicȱ tomatoesȱwithȱ respectȱ toȱ tradiȬ
tionalȱproducts.ȱ

Theȱfindingsȱofȱtheȱresearchȱindicateȱthatȱthereȱisȱaȱpurchasingȱpotentialȱofȱhighȱincomeȱgroupsȱ
forȱorganicȱproductsȱinȱtheȱdomesticȱmarketsȱprovidedȱthatȱtheȱproductsȱareȱcertified.ȱThisȱreȬ
sultȱconfirmsȱthatȱhighȱincomeȱandȱaboveȱmiddleȱagedȱgroupȱisȱsensitiveȱtoȱhealthȱrisks.ȱ

3. Morel Mushroom Marketing in the Cukurova Region of Turkey 

Morelsȱembodyȱ theȱmystiqueȱofȱmushrooms.ȱTheyȱgrowȱ inȱ severalȱspecializedȱhabitatsȱespeȬ
ciallyȱunderȱtheȱpineȱandȱjuniperȱtreesȱandȱatȱtheȱbasesȱofȱdyingȱandȱdeadȱelms.ȱInȱTurkey,ȱtheyȱ
growȱinȱtheȱmountainousȱareasȱofȱtheȱBlackȱSeaȱandȱMediterraneanȱSeaȱinȱCentralȱandȱEasternȱ
Anatolia,ȱ andȱ inȱ theȱ Aegeanȱ region.ȱ Theȱ Cukurovaȱ Regionȱ whichȱ coversȱ theȱ provincesȱ ofȱ
Adana,ȱİcelȱandȱHatayȱisȱlocatedȱinȱtheȱeasternȱpartȱofȱtheȱMediterraneanȱSeaȱ(Figureȱ1).ȱȱȱ

Morelsȱgrowȱnaturallyȱandȱ startȱ toȱappearȱ fromȱMarchȱ tillȱendȱofȱMay.ȱHowever,ȱ soȱ farȱ thisȱ
valuableȱmushroomȱhasȱnotȱbeenȱgrownȱ throughȱartificialȱ culturesȱ inȱTurkey.ȱ Itȱ isȱmarketedȱ
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eitherȱ freshȱorȱ inȱdriedȱ form.ȱ Itȱ isȱ fromȱ8.5ȱkgȱofȱ freshȱMorelsȱ thatȱ1ȱkgȱofȱdryȱMorelsȱ isȱproȬ
duced.ȱBecauseȱofȱ itsȱdeliciousȱtasteȱandȱhighȱnutritionalȱvalueȱthereȱ isȱanȱ increasingȱdemandȱ
forȱMorelsȱinȱtheȱinternationalȱmarkets.ȱ

 
 Cukurova Region of Turkey 

 Quantity of Dried Morel Exports (kg) by Countries 

Country 1999 2000 

France 5,810 851 

Belgium 18 439 

Switzerland 6,747 541 

Germany 2,188 293 

Spain 100 9 

USA 380 - 

GB - 16 

Hong-Kong 100 - 

Total 15,343 2,149 

 Source: Records of Aegean Exporting Union, 2001. İzmir. 

 Value of Dried Morel Exports (FOB USD) by Countries 

Country 1999 2000 

France 783,631 140,072 

Belgium 2,322 92,421 

Switzerland 867,513 93,797 

Germany 370,642 36,263 

Spain 20,300 1,323 

USA 48,740 - 

GB - 3,434 

Hong-Kong 11,650 - 

Total 2,104,798 367,310 

 Source: Ibid 

Almostȱallȱofȱ theȱharvestedȱMorelsȱ inȱTurkeyȱareȱexported;ȱ theȱmajorityȱofȱ themȱ inȱdryȱ form.ȱ
FreshȱMorelsȱareȱexportedȱuponȱrequestȱfromȱimportingȱfirmsȱandȱareȱtransportedȱinȱtheȱdeepȱ
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freezers.ȱFrance,ȱGermany,ȱSwitzerland,ȱandȱBelgiumȱareȱtheȱmainȱimportingȱcountriesȱofȱfreshȱ
andȱdriedȱMorelsȱfromȱTurkey.ȱExportȱamountsȱandȱvaluesȱofȱfreshȱandȱdriedȱMorelsȱbyȱcounȬ
triesȱareȱprovidedȱinȱtablesȱ1,2,3ȱandȱ4.ȱ

 Quantity of Fresh/Frozen Morel Exports (kg) by Countries 

Country 1999 2000 

France 51,293 15,443 

Spain 160 - 

Belgium - 102 

Netherlands 280 200 

Sweeden 310 - 

Switzerland 13,726 4,764 

Austria 14,338 100 

Germany 35,743 5,634 

Italy - 100 

GB 2,214 1,825 

Ireland - 222 

Greece - 90 

Total 118,064 28,480 

 Source: Ibid 

 Value of Fresh/Frozen Morel Exports (FOB USD) by Countries 

Country 1999 2000 

France 866,552 458,391 

Spain 4,542 - 

Belgium - 3,121 

Netherlands 3,469 4,382 

Sweeden 5,932 - 

Switzerland 302,830 150,884 

Austria 111,016 3,569 

Germany 343,483 146,801 

Italy - 2,328 

GB 32,240 47,854 

Ireland - 5,258 

Greece - 3,055 

Total 1,670,064 825,643 

 Source: Ibid 

3.1. Marketing Channels of Morels in the Cukurova Region 

PickingȱMorelsȱisȱaȱveryȱdifficultȱ jobȱbecauseȱofȱtheȱsimilarityȱofȱitsȱcapȱcolorȱtoȱtheȱsoilȱcolor.ȱ
Therefore,ȱoneȱrequiresȱveryȱkeenȱeyesȱtoȱseeȱthemȱinȱtheȱground.ȱȱ

Morelsȱpickedȱbyȱruralȱpeopleȱareȱgenerallyȱsoldȱtoȱlocalȱbuyersȱinȱtheȱvillageȱ(Figureȱ1).ȱInȱgenȬ
eral,ȱthereȱareȱ1Ȭ3ȱlocalȱbuyersȱinȱaȱvillageȱdependingȱonȱitsȱsize.ȱTheȱlocalȱbuyersȱsellȱtheirȱMoȬ
relsȱ toȱmiddlemenȱ inȱ cities,ȱ someȱ ofȱwhomȱ thenȱ sellȱ themȱ toȱ theȱmerchantsȱ inȱ cities.ȱ Theseȱ
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merchantsȱ areȱ generallyȱ exporters.ȱ Someȱ middlemenȱ buyȱ Morelsȱ fromȱ localȱ buyersȱ inȱ theȱ
villagesȱonȱbehalfȱofȱaȱcityȱmerchants/firms.ȱTheseȱtypesȱofȱbuyersȱareȱtheȱemployeesȱofȱfirms,ȱ
whoȱareȱalsoȱsortingȱtheȱMorelsȱduringȱthisȱprocess.ȱAlso,ȱtheȱwasteȱduringȱchangingȱofȱhandsȱ
fromȱfarmerȱtoȱlocalȱbuyerȱandȱfromȱtheȱlocalȱbuyerȱtoȱtheȱmiddlemenȱamountsȱtoȱ10ȱandȱ15%,ȱ
respectively.ȱStorageȱforȱtwoȱdaysȱgenerallyȱamountsȱtoȱ10%ȱwastageȱdueȱtoȱwaterȱloss.ȱȱȱ

Asȱmentionedȱearlier,ȱMorelsȱareȱalmostȱentirelyȱexportedȱ fromȱTurkey.ȱTheyȱareȱexportedȱ inȱ
twoȱdifferentȱways:ȱ(a)ȱasȱfresh/frozenȱandȱ(b)ȱdried.ȱHowever,ȱtheȱmajorityȱofȱtheȱMorelsȱareȱ
exportedȱinȱtheȱdriedȱform.ȱ

 Value of  Total Morel Exports (FOB USD) by Countries 

1999 2000 
Country 

F D T F D T 

France 866,552 783,631 1,650,183 458,391 140,072 598,463 

Spain 4,542 20,300 24,842 - 1,323 1,323 

Belgium - 2,322 2,322 3,121 92,421 95,542 

Netherlands 3,469 - 3,469 4,382 - 4,382 

Sweden 5,932 - 5,932 - - - 

Switzerland 302,830 867,513 1,170,343 150,884 93,797 244,681 

Austria 111,016 - 111,016 3,569 - 3,569 

Germany 343,483 370,642 714,125 146,801 36,263 183,064 

Italy - - - 2,328 - 2328 

GB 32,240 - 32,240 47,854 3,434 51,288 

Ireland - - - 5,258 - 5,258 

Greece - - - 3,055 - 3,055 

USA - 48,740 - - - - 

Hong-Kong - 11,650 - - - - 

Total 1,670,064 2,104,798 3,714,472 825,643 367,310 1,192,953 

  Source: Ibid 

3.2. Morel Market Research in the International Markets 

Soȱ far,ȱbriefȱ informationȱonȱ theȱmarketingȱchannelsȱofȱMorelȱMushroomsȱ inȱTurkeyȱhasȱbeenȱ
provided.ȱNow,ȱaȱ stepȬbyȬstepȱ summaryȱofȱ theȱmarketȱ researchȱ carriedȱoutȱ forȱMorelȱmushȬ
roomsȱinȱtheȱCukurovaȱregionȱisȱpresentedȱbelow.ȱ

Where the Morel Mushrooms Evolved from? 

MorelȱmushroomsȱareȱgrownȱnaturallyȱunderȱtheȱforestȱtreesȱinȱtheȱTaurusȱmountainousȱareasȱ
ofȱ theȱ regionȱatȱ theȱaltitudesȱofȱ500ȱ toȱ1500ȱm.ȱTheȱ firstȱMorelȱmushroomsȱappearedȱ inȱearlyȱ
Marchȱ inȱ theȱ lowȱaltitudeȱ forests.ȱAtȱhigherȱaltitudesȱ theȱharvestingȱperiodȱgoesȱ towardsȱ theȱ
endȱofȱMarchȱtoȱtheȱbeginningȱofȱAprilȱorȱevenȱlater.ȱAȱcarefulȱstudyȱcouldȱgiveȱaȱgoodȱideaȱofȱ
theȱMorelȱmushroomȱpotentialȱofȱeachȱvillage.ȱ

What are the Purchasing Prices of Morel Mushrooms? 

Itȱisȱnotȱanȱeasyȱtaskȱtoȱdetermineȱtheȱpurchasingȱpricesȱasȱtheyȱheavilyȱdependȱonȱtheȱdemandȱ
ofȱtheȱimportingȱcountries.ȱTheȱpricesȱareȱdeterminedȱinȱtheȱfreeȱmarketsȱofȱEuropeanȱcountriesȱ
andȱ otherȱ countries.ȱ Theȱ purchasingȱ pricesȱ areȱ dependentȱ onȱ theȱ demandȱ ofȱ theȱ importingȱ
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countriesȱandȱareȱthusȱcompletelyȱreflectedȱinȱtheȱruralȱareas.ȱThus,ȱaȱhigherȱdemandȱinȱtheȱimȬ
portingȱcountriesȱwouldȱmeanȱhigherȱpricesȱforȱtheȱvillagersȱandȱviceȱversa.ȱForȱexample,ȱtheȱ
purchasingȱpricesȱofȱfreshȱMorelȱmushroomsȱinȱtheȱvillagesȱvariedȱbetweenȱ6Ȭ10ȱEuroȱperȱkiloȬ
gramȱduringȱMarchȬMayȱ2002.ȱ
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 Marketing Channel of Morel Mushrooms in the Cukurova Region 

What are the Customer Preferences? 

Marketȱresearchȱstudiesȱandȱaȱdirectȱcontactȱwithȱimportingȱfirmsȱinȱdifferentȱcountriesȱthroughȱ
theȱInternetȱshowedȱthatȱtheȱcustomers�ȱpreferencesȱdifferȱbyȱcountriesȱandȱfirms.ȱForȱexample,ȱ
theȱfirmsȱinȱSwitzerlandȱalwaysȱpreferȱhighȱqualityȱMorelȱmushrooms.ȱButȱtheȱfirmsȱinȱFranceȱ
buyȱalmostȱeveryȱqualityȱofȱMorelȱmushroomsȱfromȱTurkey.ȱ

Where are the Morel Mushrooms Sold? 

Thisȱdependsȱonȱtheȱbuyingȱpricesȱofȱdifferentȱfirmsȱinȱdifferentȱcountries.ȱTherefore,ȱTurkishȱ
exportersȱ inȱmarketsȱ ofȱ differentȱ countriesȱ shouldȱ veryȱ carefullyȱ followȱ theȱ pricesȱ ofȱMorelȱ
mushrooms.ȱ

What are the Selling Prices of Morel Mushrooms? 

TheȱpricesȱofȱMorelȱmushroomȱvaryȱgreatlyȱdependingȱonȱtime,ȱqualityȱandȱsupply.ȱItȱhasȱbeenȱ
observedȱthatȱtheȱpricesȱwereȱsignificantlyȱhigherȱaroundȱtheȱEasterȱholiday;ȱtheȱpricesȱstartedȱ
toȱfallȱandȱfluctuateȱafterȱthisȱholiday.ȱAlso,ȱpricesȱstartedȱtoȱfallȱfromȱEuroȱ110ȱtoȱEuroȱ80ȱperȱ
kilogramȱinȱdryȱMorelȱmushroomsȱ10ȱdaysȱafterȱtheȱEasterȱholidayȱinȱ2002ȱdueȱtoȱincreasedȱimȬ
portsȱfromȱIndiaȱandȱChina.ȱTherefore,ȱunexpectedȱsupplyȱchangesȱcouldȱcauseȱsharpȱfluctuaȬ
tionsȱinȱtheȱmarketȱprices.ȱTheȱaverageȱpricesȱinȱtheȱEuropeanȱcountriesȱrangedȱfromȱEuroȱ15Ȭ25ȱ
forȱfreshȱMorels,ȱandȱEuroȱ85Ȭ105ȱperȱkilogramȱforȱdryȱMorels.ȱ

What are the Selling Quantities? 

Inȱorderȱtoȱgetȱanȱestimateȱonȱtheȱsellingȱquantitiesȱallȱtheȱofficialȱrecordsȱinȱrelationȱtoȱexportsȱ
shouldȱbeȱexaminedȱcarefully.ȱInȱaddition,ȱtheȱexportingȱfirmȱshouldȱkeepȱdetailedȱrecordsȱforȱ
itsȱsellingȱactivities.ȱȱ
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When do Consumers Want To Buy? 

Althoughȱ thereȱ haveȱ beenȱ someȱ fluctuationsȱ inȱ theȱ demandȱ ofȱ driedȱMorels,ȱ theirȱ demandȱ
couldȱbeȱ consideredȱasȱbeingȱquiteȱ stableȱduringȱ theȱyearȱ exceptȱonȱ theȱdaysȱ justȱbeforeȱ theȱ
Easterȱholiday,ȱwhenȱtheȱdemandȱsuddenlyȱincreasesȱforȱtheȱEasterȱholiday.ȱ

4. Conclusions 

Itȱneedsȱtoȱbeȱemphasizedȱthatȱanȱefficientȱmarketingȱsystemȱisȱessentialȱforȱtheȱdevelopmentȱofȱ
organicȱproductionȱofȱagriculturalȱproducts.ȱThereȱmustȱbeȱaȱdemandȱ forȱorganicȱproductsȱ inȱ
theȱmarketȱandȱtheirȱpricesȱshouldȱbeȱhighȱenoughȱtoȱsatisfyȱtheȱfarmerȱandȱhisȱfamily�sȱefforts.ȱ
Itȱis,ȱthus,ȱimpossibleȱtoȱdevelopȱorganicȱfarmingȱwithoutȱaȱstrongȱmarketȱdemandȱforȱorganicȱ
products.ȱ

Alsoȱimportantȱforȱpromotionȱofȱorganicȱfarmingȱisȱtheȱdevelopmentȱofȱnewȱtechniques,ȱappliȬ
cationȱofȱefficientȱextensionȱandȱtheȱconductingȱofȱmarketingȱresearches.ȱ

Examinationȱandȱevaluationȱofȱmarketȱresearchesȱinȱrelationȱtoȱorganicȱproductsȱthatȱhaveȱbeenȱ
conductedȱ soȱ farȱ inȱTurkeyȱ showȱ thatȱ theyȱ areȱ inadequateȱ inȱ numberȱ andȱ inȱ scope.ȱThisȱ isȱ
probablyȱdueȱtoȱtheȱfactȱthatȱtheȱmajorityȱofȱTurkishȱorganicȱfruitsȱandȱvegetablesȱareȱexported.ȱ
However,ȱ severalȱmarketȱ researchesȱ inȱ relationȱ toȱorganicȱproductsȱhaveȱbeenȱ carriedȱoutȱ inȱ
Europe,ȱtheȱUSAȱandȱotherȱdevelopedȱcountries.ȱTheȱoutcomesȱofȱtheseȱresearchesȱrevealȱthatȱ
furtherȱmarketȱresearchesȱareȱneededȱtoȱencourageȱorganicȱproduction.ȱ

InȱTurkey,ȱtheȱshareȱofȱorganicȱfruitȱandȱvegetablesȱinȱtermsȱofȱtotalȱmarketedȱfruitȱandȱvegetaȬ
blesȱisȱnegligible.ȱOrganicȱfruitȱandȱvegetablesȱareȱavailableȱonlyȱinȱbigȱcitiesȱduringȱcertainȱpeȬ
riodsȱandȱinȱcertainȱsupermarkets.ȱItȱisȱclearȱthatȱsoundȱpoliciesȱareȱneededȱtoȱencourageȱfarmȬ
ersȱtoȱattemptȱorganicȱfarmingȱincludingȱaȱreliableȱmarketingȱsystemȱtoȱsustainȱtheȱconfidenceȱ
ofȱfarmers.ȱ
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